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1. A customer purchases a Sony digital camera that comes with a 90-day manufacturer’s warranty on parts and labor.  The salesperson suggests that the customer consider the store’s three-year extended service to cover any problems with the camera.  The customer replies, “I’m getting a Sony because it’s a reputable brand- and at $98 the service agreement is one-third the cost of the camera.”  Four months later, the customer returns to the store and complains that the camera no longer takes pictures and that “the store needs to make it right.”  If you were the store manager, what would you say?  Would your response be any different if you knew that the customer was going to post his complaint on a consumer website?

	As a store manager, I would apologize to the customer and find a way to solve the issue efficiently and effectively.  I would suggest purchasing the store’s three-year extended service, speak directly with Sony explaining the situation, in order to apply the late claim and replace the camera.  Customer loyalty and retention is essential in a world of technological competition and customer satisfaction.  My response would not be any different if I knew that the customer was going to post his complaint on a consumer website.  Social media and reviews are a major aspect of our modern times.  Customer’s are going to post their reviews, express their opinions and overall experience regardless.  As a manager, my goal would be customer satisfaction, making my store and Sony look and feel amazing, and making sure every client has an awesome experience. 
	In Turilli Mechanical Corporation, my employer, we know the HVAC (heating, ventilation and air conditioning) and plumbing industry is one of great demand and competition.  When we enter a person’s residence or business, we are there to provide the utmost quality, while meeting every detail and specification.  If an issue arises after the job is completed, we find a way to keep everyone happy, so their family and friends hear about us.
2. Why is it important to define correctly the meaning of wants when we say that there is an imbalance between scarce resources and wants?  What is the difference between wanting a car and being willing to buy a car, for example?
Scarcity refers to a gap between limited resources and theoretically limitless wants. The notion of scarcity is that there is never enough of something to satisfy all conceivable human wants, even at advanced states of human technology.  
The difference between wanting a car and being willing to buy a car relates to one’s needs, financial ability and timing.  My fiancé, Jill Russo, and I, both have cars.  She has a two-door coupe and I have a four-door sedan.  She wants to keep her car, because she loves it, however, we are planning on building a family and we both want an SUV.  I am willing to exchange my car, although it is in perfect working condition, but is it financially smart and is it the right time.  We want the SUV, but the dilemma regards to whether we need it or not.  We will upgrade to the SUV eventually, but not until we have a significant down-payment and we are able to incur the additional monthly expense. 
3. Is air a scarce resource?  How about sand in the Sahara Desert?  Farmland in Texas?  Discuss.
[bookmark: _GoBack]Giving thought as to whether air is a scarce resource is quite interesting, never really thought about that.  Resources in terms of scarcity depends on availability, quantity less than its desired use.  Scarce economic resources are usually referred to factors of production and are generally classified as either labor, capital, land, or entrepreneurship. Scarce resources in my career, HVAC and plumbing, relate to workers, equipment, raw materials, and organizers used to produce scarce goods.  Air, however, is essential for life and pollution is affecting this precious resource.  I believe air is not a scarce resource.  While most resources and goods are scarce, some are not; the air that we breathe.  A resource or good that is not scarce, even when its price is zero, is called a free resource or good.
Based on my career in HVAC, plumbing and the construction industry, I believe sand in the Sahara Desert is a scarce resource, and sand in general worldwide.  Sand, which may be believed to be a seemingly abundant resource, is becoming a rare commodity.  Dry, fine grains like those found in desert sand dunes are often inadequate as a construction material.  And sand is surprisingly scarce in most of the world's deserts, despite common depictions.
I believe farmland in Texas is a scarce resource.  Texas has abundant natural resources, but water scarcity and their growing population has the potential to impede the farmland and the state’s economic growth.  Protracted droughts in Texas has renewed awareness of water availability as one of the most pressing economic issues facing the state and directly affecting farmland.  While in Houston, Texas, a few years ago for a job training, depleting farmland was a popular topic of conversation.  
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