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In reading  chapter one  in Essentials of Marketing it  allowed me to see the bigger picture of marketing, first and foremost by defining Marketing is the performance of activities that seek to accomplish an organization’s objectives by anticipating customer or client needs and directing a flow of need satisfying goods and services from producer to customer or client. Clarifying that marketing affects for profit organization as well as nonprofit that it is not just goods, or products but also services rendered for clients.  The chapter also explains the bottom-line concept that it is not the same for a for profit organization as it is for a nonprofit.  The importance of a manager understanding the ethical implications a decision may have and how it could affect an organizations reputation as well as its continuous business.  The importance of an organization adopting a code of ethics that all employees can be guided by when dealing with customers or doing business decisions. Overall, the chapter reflects the responsibility an organization has to ensure they do a thorough SWOT analysis (Strengths, Weaknesses, Opportunities and Threats). This is a method which analysis the environment and the company's standing in it. Allowing the organization to recognize what are the possibilities of the organization being successful with their product or services in the community.   
Reflective Comments Chapter 1
Reflecting on chapter 1 it has given me much respect for the process of marketing it truly entails a lot of sacrifice and work to ensure that we the consumers get the best product or service possible to assist us in our day to day living, and do to the extensive competition among competitors the consumer can reap the benefit through the pricing.  The benefit of marketing is that it allows for continuous innovation of products giving the opportunity for creativity to be demonstrated by employees or every day users of the products.  The other benefit is that organizations need to also consider the environment and the organizations product effect on it. 

Reading Summary Chapter 2
Teaching within chapter 2 focused on the purpose of marketing strategy planning and the importance of managers responsibility to continuously seek new opportunities once the opportunity has been recognized a marketing strategy is formulated to fulfill this need and ultimately reap the financial benefits. Before the financial benefits are secured the company will need to monitor the marketing management process and make adjustments as needed to ensure the company has made a perfect match with the good or services to the market opportunities. In doing so the company should use the four P’s concept known as Product, Place, Promotion and Price this concept is used to reduce the many variables in the market mix and simplifying the marketing mix decisions for the organization.  The marketing strategy planning process is an intricate piece of an organization’s success or failure if an organization can master this process by visualizing the importance of the SWOT, four P’s and how to target the market correctly ultimately it will achieve success.

Reflective Comments Chapter 2
The reading this week has allowed me to understand the importance of seeking unforeseen opportunities within my line of business.  The importance of seeing the bigger picture of the type of business that I am involved in (Social Services) helping economically disadvantage individuals become self-sufficient.   Incorporating the SWOT analysis first within my department and the benefits of the four P’s as well will allow me to see how could I better prepare my staff to provide the best service possible to our customers and ultimately creating a culture that will be contagious for other departments to begin to follow and that could be shared among the other programs.  
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