EDUC 742
		ECO419: Economics and Marketing of Management

	READING SUMMARY AND REFLECTIVE COMMENTS FORM & INSTRUCTIONS


	For each assigned reading, summarize the main principles and reflect on these principles in order to make the content meaningful to you.  This will ensure that you understand the reading and understand its relationship to daily life experiences within your educational setting or work environment.  The reflective comments may draw on previous experiences or future plans to use the information from the reading.  Reading summaries will be 150-175 words and will be in paragraph form, and the reflective comments will be 100-200 words.  (Submit the Reading Summary and Reflective Comments by 11:59 p.m. (ET) on Sunday in Modules/Weeks 1, 3, and 5, and adding the new entries each time.)
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	Reading Summary and Reflective Comments 1- Week 1

	Tanner and Raymond
Ch. 1 & 2

	     Previous textbooks on Marketing focus on the 4 P’s: product, price, place, and promotion (Perreault, Cannon, & McCarthy, 2012). However, today marketing has changed to focus on creating, communicating, delivering, and exchanging value (Tanner, & Raymond, 2016). Marketing is conducted by both nonprofit and for profit organizations alike (Tanner, & Raymond, 2016). Jobs are created through marketing endeavors, which tend to impact society positively. A better quality of life ensues. The goal achieved through marketing is to make the firm money and deliver value to the consumer, yet marketing is very costly.
     One of the challenges is that it can lead to consumerism. Reform in this area has been seen through societal marketing orientation, which holds that organizations should also aim at improving the well being of society. Through a process of strategic planning companies decide how they can serve their customers better and decide upon a marketing plan based upon the company’s mission statement (Tanner, & Raymond, 2016). The marketing plan should include social responsibility and metrics and analytics. Next a value proposition is developed which explains why one should buy a product or service. 
     A SWOT analysis is performed to recognize the company’s internal strengths and weaknesses and the external opportunities and threats that exist (Stengel, 2011). From the company’s mission statement the purpose is revealed and the strategy is the means by which to reach the objective or end goal (Miller, 2017). Firms that have diverse product lines often have different objectives and strategies in place for their multi faceted businesses. This entails a portfolio planning analysis to determine how best to allocate resources to all the different product lines.

                          Reference
Miller, D. (2017). Building a story brand: Clarify your message so customers will listen. New York, NY: Harper Collins Leadership. 
Perreault, Cannon, & McCarthy. (2012). Essentials of marketing. New York, NY: McGraw Hill.
Stengel, D. N., (2011). Managerial economics: Concepts and principles. New York, NY: Business Expert Press.
Tanner, J.,  & Raymond, M. (2016). The principles of marketing. Washington, DC: Flatworld.

	     Since value is at the center of marketing, there must be a profitable exchange for the customer. What I found interesting from this text is that nonprofit organizations engage in a substantial amount of marketing just as for profit organizations, which include creating, communicating, delivering, and exchanging. In a church setting social marketing is conducted in “an effort to achieve social change.” (Tanner, & Raymond, 2016). For example, in my church we advertise a daily Bible reading plan through all our social media platforms and during services to encourage the reading of the Bible, which has the ability to transform one’s character into being more Christ like.  The true value is found in knowing our Lord and Savior Jesus Christ, and from there behaviors change. 
      The church organization that I am a part of does participate in social marketing orientation, because it is looking to improve the well-being of the community which affects the city, and society.
The mission statement is, “we are a family of believers passionate for the presence of God. We seek to equip believers to release the Kingdom of God and impact all spheres of influence.” From the mission statement it is clear that one of the objectives is to meet the needs of people for family and belonging. 
      The strengths of the organization given a SWOT analysis are the dynamic worship that is heart felt and engaging and the family construct. An opportunity has been identified to help build out the component of equipping believers. Through a survey that will be conducted in the future, people will be paired with those in their industries so as to build affinity groups for the purpose of encouraging one another and praying for each other to make a positive and lasting difference in society.

	Reading Summary and Reflective Comments 2- Week 3

	Tanner and Raymond
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	Reading Summary and Reflective Comments 3- Week 5

	Tanner and Raymond
week 5
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