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Reading Summary Week 1
Managing business in a world where resources are scarce is an incredible science and art. Because people cannot have everything they want, resources must be prioritized and thoughtfully analyzed. Limitations of investors’ and organizations’ resources should also be measured. Allocating the amount one has to invest in contrast to how much one will lose or gain in the process is the discipline and science of economics. 

Marketing is essentially what makes ideas in business effective. It is the process of creating offerings which add value to the lives of people, communicating and describing those ideas to the public, finding a way to deliver the product or idea to people, and trading the value for the offerings or products. Marketing is used in business and non-profit organizations to achieve these objectives through strategic planning and processes, centered on both the internal and external environments of the organizations. The mission of the organization determines why this strategy is played out, and the objective of how it is achieved brings value to the environments in which the organizations exist.

Reflection Week 1

I think the greatest insight I received this week is how much societal marketing can impact the favor and growth of a business or non-profit organization for the better. This is greatly encouraging as followers of Jesus doing business and non-profit work for the common good and advancement of the Kingdom of God. Ultimately, when the marketing efforts of Kingdom-minded people are to uphold the betterment of the world, society will react positively, desiring to promote these efforts. Patagonia was a great example of utilizing societal marketing for the betterment of the world, and yet this increased the favor for the company. When the world sees Christians companies and organizations increasing the common good, it will want to support these organizations, which will lead to greater strength to continue being effective at advancing the Kingdom initiatives. Chick-fil-a and Inn-and-Out Burger are perfect examples of this, as they are some of the best-run fast-food businesses ever. They are incredibly servant-hearted, produce incredible products, pay their employees well, and treat their customers well. They also are generous with their proceeds. And their businesses flourish for it.

Updated September 2009 from the Walden Writing Center


