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Ensuring Social Responsibility in Entrepreneurial Ventures

Entrepreneurial ventures are a key component towards economic growth and innovation. 

They create jobs, produce new products and services, and stimulate economic activity. However, 

as the business world becomes more aware of harm that can be done by these companies, it has 

become increasingly important for entrepreneurial ventures to ensure that their activities align 

with broader societal goals, such as promoting social and environmental sustainability. This 

means that entrepreneurs must consider not only the financial returns of their ventures but also 

the impact they have on the communities and the environment. This is where the concept of 

social responsibility comes into play.

Social responsibility in entrepreneurial ventures refers to the combination of social and 

environmental issues that need to be considered for appropriate business models and practices. 

This can include creating products or services that address social or environmental problems, 

implementing sustainable business practices, or engaging in philanthropic activities. By 

considering these factors, entrepreneurs can ensure that their ventures are not only profitable, but

also contribute to the betterment of society and the environment. In other words, by ensuring 

social responsibility in entrepreneurial ventures, not only the entrepreneurs and the investors 

benefit, but also the society as a whole.

Social Responsibility

Entrepreneurship has long been recognized as a key driver of economic growth and 

innovation. However, more recently, there has been a focus on the importance of ensuring that 

entrepreneurial ventures also contribute to broader societal goals, such as promoting social and 

environmental sustainability. With new standards being held, the idea of "social 
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entrepreneurship”, which refers to the practice of using business methods to create positive social

and environmental impact has been integrated in businesses. 

Social responsibility in entrepreneurial ventures can take many forms, including:

 Incorporating social and environmental considerations into the business model, 

such as by creating products or services that address social or environmental 

problems.

 Implementing sustainable business practices, such as reducing the environmental 

footprint of the company or ensuring fair labor practices.

 Engaging in philanthropic activities, such as supporting nonprofit organizations or

engaging in community service.

Examples of Social Responsibility in Entrepreneurial Ventures

One example of social responsibility in entrepreneurial ventures is the use of business 

models that address social or environmental problems. For example, a company that produces 

and sells solar energy systems is addressing the problem of climate change by providing a 

sustainable source of energy. Another example is a company that produces and sells products 

made from recycled materials, thus addressing the problem of waste and pollution.

Another example is the implementation of sustainable business practices. For example, a 

company can reduce its environmental footprint by using renewable energy sources and 

implementing recycling programs. It can also ensure fair labor practices by providing fair wages 

and benefits to its employees, and by ensuring safe and healthy working conditions.

Finally, social responsibility in entrepreneurial ventures can also involve philanthropic 

activities. For example, a company can support nonprofit organizations that work to address 
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social or environmental issues. It can also engage in community service by volunteering it's time 

and resources to support local organizations or initiatives.

Items that Demonstrate Socially Responsible Behavior

Organizations that demonstrate socially responsible behavior can be identified by their 

actions in the following areas:

 Ethical conduct: Organizations that have codes of conduct, ethical guidelines, and 

training programs for employees to promote ethical behavior

 Environmental stewardship: Organizations that have implemented sustainable 

practices, such as reducing their carbon footprint, using renewable energy, and 

conserving water and other resources

 Community engagement: Organizations that are actively involved in philanthropy,

volunteerism, and community development programs

 Transparency and accountability: Organizations that publicly report on their social

and environmental performance and are open to stakeholder feedback.

Benefits for all parties

Socially responsible behavior for organizations refers to the actions and practices that a 

company undertakes to promote social and environmental sustainability. This can include 

implementing sustainable business practices, engaging in philanthropic activities, and integrating

social and environmental considerations into the company's operations and decision-making.

Research has shown that socially responsible behavior will evolve into a positive result 

for an organizations performance. For example, a study by the Boston College Center for 

Corporate Citizenship found that companies that engage in socially responsible practices have a 
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lower cost of capital and higher valuations than companies that do not (Orlitzky, Schmidt, & 

Rynes, 2003). Another study by the Harvard Business Review found that companies that engage 

in socially responsible practices also tend to have better financial performance (McWilliams & 

Siegel, 2001).

Additionally, socially responsible behavior can also contribute to an organization's 

growth. For example, a study by the Journal of Business Ethics found that companies that engage

in socially responsible practices tend to have better relationships with customers, suppliers, and 

other stakeholders, which can lead to increased sales and market share (Carroll, 1991).

Moreover, if a company acts socially responsible, it will catch the public’s eye. Which 

will directly have an impact on customers causing them to be loyal to the brand, and create a 

more positive image in the public eye. This can be especially beneficial for companies that 

operate in highly regulated industries or that rely heavily on consumer trust.

Espoused Social Responsibility

Espoused social responsibility behaviors, on the other hand, refer to the stated values, 

policies, and commitments of an organization regarding its social and environmental 

responsibilities. This can include statements in a company's mission statement, code of ethics, or 

sustainability report. These behaviors are not always measurable or verifiable and may not 

always match the actions of the company.

An example of an organization that does not demonstrate its espoused socially 

responsible behaviors is ExxonMobil. The company has espoused a commitment to sustainable 

practices and environmental responsibility, however, it has been criticized for its actions that 

have contributed to climate change, such as lobbying against climate change legislation and 

funding climate change denial groups.
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An example of an organization that does demonstrate its espoused socially responsible 

behaviors is Patagonia. The company has a strong commitment to environmental sustainability, 

and its actions align with this commitment. It uses sustainable materials in its products, and it has

implemented recycling programs and reduces its carbon footprint. Patagonia is also transparent 

about its practices and regularly releases sustainability reports to demonstrate its commitment to 

environmental responsibility.

Conclusion 

In conclusion, social responsibility is an important aspect of entrepreneurial ventures. 

Entrepreneurs have a responsibility to ensure that their activities align with broader societal 

goals, such as promoting social and environmental sustainability. This can be achieved through 

the incorporation of social and environmental considerations into the business model, the 

implementation of sustainable business practices, and philanthropic activities. By doing so, 

entrepreneurial ventures cannot only benefit the bottom line, but also contribute to a more just 

and sustainable society.
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