@ Do you own a smali business?

@) career Area or Fieid of Study

FIRST, read the bold occupational headings and select the one
heading that most closely describes your career area or field of
study. NEXT, under your selected occupational heading, mark
the one oval that most closely matches your career area or
field of study.

Applied Science &
Techniclogy

Legal/Government
< Civil Service
O Architecture/Landscape <3 Law/Judicial
£ Engineering C2 Military

3 Mathematics — Public Official
> Public Safety

Arts & Entertainment
{ Media Arts

{2 Performing Arts
0 Visual Arts

Manufacturing/Processing
2 Automotive/Aeronautic
{7 Food

7 Writing/Editing {2 OilfGas
> Paper/Textile
Business ~ Wood/Metal

3 Customer Service
> Financial/Accounting
<) Human Resources
7 Management

7 Marketing/Sales

3 Operations

Medicine/Health Services
7 Dental

< Laboratory/Technician
2 Nursing/Home Health
> Physical Therapies

< Physician

Computers/Technology i Veterinary
£ Management Information )
Systems Natural Resources -

3 Programming 0 Agriculture
> Environmental
Management
» Fishing
Z Forestry

{3 R &D Management
> Systems Design/Analysis
> Technical Support & Repair

Education & Training

> Administration Personal Services

) Elementary & Special {7 Food Seivices

> High School Hospitality

2 Library/Information Services 7} Property Maintenance/
73 Postsecondary/Adult Cleaning

. Trave!
Human Services
> Child/Elder Care Science & Research
_.* Biology
Chemistry/Pharmaceutical
... Physicat
7 Social

> Gounseling
{Z Social Work

Labor Trades & Services

{2 Construciion

5 Electrical

{3 Machine Operation/Repair

& Plumbing

Transportation Operations
7 Airway

3 Bus/Trucking

(> Railway/Shipping

O Yes

{2 No
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WABK YOUR ANSHERS HERE PARTH PART
Read each question in the MBT! 27 ‘R 74 A

item bookiet and choose your
response. Then, find the number
of the question on this sheet and
fill in the oval for the answer you
- chose. If you skip a question in
the item booklet, be sure o skip it
- on this answer sheet as well.
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