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Communication climate can be defined as the internal environment of information exchange among people through an organization's formal and informal networks (Buchholz 2001). Internal communication climate has to be built around supportive, participative, and trusting communication. Having employees work for you that trust in the process and believe in your brand can help when having any type of business. In a setting of internal communication climate employees tend to fall into certain characteristics. These characteristics are openness and positivity because they express their opinions and suggestions to the company. In my opinion any company that is willing to listen to mu opinions and suggestions is for me. I strongly dislike the companies that do not care who they gain or lose because of how “great” their business is. This shows that what that the methods those businesses and organizations use will be good for them for a short time period but not a long time. As I have said in past assignments, when you are an enjoyable person to work for then it can go a long way, your business can grow positively when it comes to your loyal employees. The business can spread to where their friends and families are now interested in the product which gains the business customers and continuously keeps a flow of business. Employees also talk freely about policy decisions, production, personnel and marketing concerns(Buchholz 2001). Employees that work for organizations that use an internal communication climate encourages them through supporting them by supporting their decisions and trusting them. Often the staff members within organizations have to put on a front for meetings, in arenas, and in print. They have to pretend to be confident in their stance and position for the job. 
Apple works in a way where their workers love and enjoy their job. Apple also uses their internal communication climate by giving their employees and staff members shirts, and sweaters in order to promote their business. Often in a friendship or in a family you are unsure of where your friend or family member works. But when seeing them with a shirt or sweatshirt on then you may begin to ask them questions about their product, promotions they may have, how it is to work there, and whether they are hiring or not. With how Apple treats their workers their internal communication climate is very well. I can relate to this because my cousin works for Apple and does not have anything negative to say about it. My boyfriend’s friend also works for Apple and has nothing but positive things to say about the staff, management and products. Everyone in my household has an Apple iPhone, I have an Apple MacBook Air, and also an Apple watch. I have been using their products since I was in 8th grade (ten years old). Overall Apple has a great reputation through their positive and negative experiences. The gaps that are evident between the internal and external images is the fact that one may have assumptions, or non-credible resources on the Apple company and their products. With an external viewpoint there can misunderstandings and unknown information on the company. From an internal viewpoint you can find out more credible information because of the difference in experience with working with the company. As an example if my grandparents asked me about Apple products because they wanted to move from Android to Apple then that would be external communication and although I have been using their products for 12 years I won’t know all of the internal information that my cousin knows being that he works for the company. Instead they would be taking part in an internal conversation and get almost every detail possible about the Apple organization and their products. 
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