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External business communication is any information the company distributes to the public, either about the organization itself or their products and services. (Lazzari, Z.,2019)
External communication is a function of a marketing plan. The messages sent are crafted towards a specific audience with the goal of earning new customers and increasing revenue. Developing the right message can be done within the organization or by marketing services providers that will tailor the materials for you. External communication includes a lot of different types of messages. Advertisements, press releases, social media posts, and even your company’s website all fall under the category of external communication.
	Having guidelines on what kind of information to share with which party is important so that certain information doesn’t fall into the wrong hands or create problems for the company. Controlling negative information about the company is one of the reasons effective external communication is so important. By having a strategy in place, organizations can reach out to external stakeholders and discuss the issues at hand. If a company is dealing with a PR disaster, for example, having a plan to speak with the media and customers is an important part of handling the situation. Every organization tries to make sure to keep their image when they are handling external communication. Through different external communication mediums like websites, social media sites like Facebook, Linkedin, etc. businesses can increase awareness of their products or services to its audience as these are the convenient way to reach the target audience and also cost-effective promotion strategies.
	Research shows that external communications can have as much effect on employees as on customers. It has the potential to affect their minds, emotions, and behaviors even stronger than internal communications. Knowing your audience is another important element of external communication. If a communication or public relations expert does not know who they are trying to reach a message if it is difficult to tailor, to the right population. here are several key aspects to successful external communication and includes the ability to relate with customers effectively and the level of communication persuasiveness. One of the key aspects of effective external communications is persuasiveness; effective communication is able to persuade customers and suppliers to take a specified desired action. The second key aspect of external communication is customer focus; businesses make use of different communication channels like telephone, emails, in-person customer service department through which they can resolve customer issues (Guffey and Loewy, 2012).
	I decided to give a look at the American Red Cross. This organization is well known. With his organization I believe that their mission is very clear. I can go on to their website and find their mission statement and values. This organizations external communication is more advanced than others. This organization has been around for years and they have the resources they need to communicate with their clients. The American Red Cross prevents and alleviates human suffering in the face of emergencies by mobilizing the power of volunteers and the generosity of donors. ​(redcross.org) We have seen many commercials for the red cross. Their logo is very distinct, and you know it is them from a mile away. They are always looking for donations and volunteers, so their marketing team has to find unique ways to get people to want to help them. They also provide services to people who would like to get trained in certain areas. Their mission is to help people and you see it in their website, commercials and the press that is put out there about them. They make sure to try to get positive press so people can continue to use them. 
The impact on communication in any organization can never be ignored. It is only through communication that a company can know how people feel and perceive it and offer solutions on the improvements needed. Good communication is said to be successful when the intended recipient without any distortions to the initial intended meaning receives the intended message. This principle also applies to external business communication where all messages from the company should reach the intended recipients for it to serve the intended purpose. 
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