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\WWhen concelving and
WHtinG commercials; Know.
Hatthe emphasision
OPENING IIENMESSAEE Wi
WOIASI o1 PICIUES are Wiiat
attract attentien Inrcausing
alidiences to stay. iecusead
[0 see what IS;ceoming.



Trhis method of attention
attracting Is applicable te
EURIEr Programsincilaing
COMIC SKEICES) ESSay/s;
cCOmMMmMERaMes, and
feature reports.



Many: commercials hegin
Withra dramatized joke
fo)f Sifser



Moest outstanding
commercials; are hoth
SUptierane complex:



When conceiving a
commercial, ask yoursel:
Whe am | thying terreach?

2 \WHaimessagedo
Want terconvey?

3. What outcomes of |

nope toe bring akbout?



The goeal of a commercial IS
[0 Sell semetning, product o
jdea. e most effective
Wel/ 10, (e LISHSHO
PErSUade lISIERES/IVIEWENS
that what IS offered’|s
needed.



RIS, therefore, suggests
abyoeurmust efier
aligUimERSTtamWillFSyWay.
PEOPIE 10 CIOOSE YOUT
PrEAUCH GVEr
competitors.



For radio, the most
effective commercials
fliequently.vegin withra
COMMEnEerguestion

tRatmvites attention

Without resoerting to

extreme volume or
outlandish PremiIses.
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Narrative scrpis come
WitiraVaren/ er
desecriptive aels:
essays, commentanes,
editerials, and reviews.



Commentaries are
essay/s that are often
RdIStinguIsShaniestiem

ealteals;



Conventional
cCommentanes represent
e feelings or GpPInNIeNnS; of
e aunesS, PULE6 oL
gealwitiriiard pressing
REWS; ofi the day like
eaditenals.



Eqitenals eften suggest

aCUoR that e\ e taken

Py teSE SWayeadry e
Presentaton.



\WWhen practicing editorial
WHEING:
1 EXamIRe the majo
ISSUESHAZCIRGY/OUN
SOCIEW/IEeqIon teday
2. Select an issue of
Importance to you



3. Research the issue
therougnly

45, Contact Persons

WG AN, e aldlerto

CONUARLULE e /O
sStatement
5. Outline your
editoral/presentation



6. Wirite the editerial
ana rewnte; thereaner
lermaker stalement clear
direct, appealing, and
PErsuasive



Impressions are
ievelations; of
EXPENENCES O eelings
VeuleRcE el eiien
dUing the chldneea
PE0d.



WWhen searching for an
jdea te tuim Inte; an
IMpPression, Ao ek reject
commpnplacelssues:, A
lGpPIC REEM 1o/ e
extraordinany, put
nstead createad with
feeling and 1nsignt.



Some radio anad
[elevision essays are
PEISERa Stalements
created Wit nerpUipese
ether than terreveal and
Shiare experences and
feelings.






A feature report can
ERCOMPAass everyining
[liem a bref cuiment
EVEnSteR/ teNengin
Examinanen e iepIcs
that have only glancing
relationsnip tor news.



[Eeature reports are Sseen
an@ neand on
REWSEASES; BUSImIlar
SleHESs ale alse ielden
Magazine report
pregrams suceh as 20/20.



Reports are made of
editedibites for television
O acttaliies for radio
Which arer aiangedans
neld tegetherwitn
Rarration.



Bites and actualities are
Statements; made by,
PEISERS Geriinan
PreECCaSTH PEISOGNRIE
SUCH aS SPOKESPENSONS
OIf eye WItNEeSSeSs.



BACKEGURCErS ane
[EPOIS Al present
[ASIgNLST e IMplicatiens
Of Steres in the news.



Industrials is the term for
Infermation preductions made
Ol commissiened by,
COMPARIES;, COIPOIAIIGRS,
geVEmMmEnagENCIES, SCHBBIS,
HESPItalS, and etier
elganizatiens to reach selecied
audiences With Specific
MEessages.



SCrpLS Wiitten el or By,
CoMmpanies; and agencies
alieclealedroraVvanen.

Off PUIPOSES INCILAING:



1. Attracting potential
empleyees
2. \Welceme new
EMPIGYEES
Sy @HERENeN tercompany;
POIICIES
4, Keep stafi:aware of
company: development and
AEWS



5. Proevide company
ARG for EMpPIoYEES
6 ProVviderconipany
|iielfnsletilo)lie)f nle)pl-
PErSeRNEIIWRG USE
company: Senvices



7. Creale stories anout
companyinvelvemenin
Worthwhilercalses e
promoie geedwilifinttae
communRIty,
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Attitude IS described as
ARNMPEaAEIASIC o)
COMICI CeRCEPHLR ana

WG



ifyou want te write
comedy; the Worst thing

\V/OUICaNn OIS SEel ol
determminediieie itinny:



Anlattittide Unaerdies
REa even/ stccessiil
|OKe; SKEelch, O COMmIC

drama.



Tihere’s a precondition
that makes comic Writing
easier andimore likely e

SlUCCEed thalsHest
sUmmeditprasine
POSSESSION! Of an
attitude.



Aside from having an
attitude, a writer must
IAVERt a situatieon or a
SEtl Ol ClfCUISanCES; that
preVideserntie grotndror:
[NEe cComIC actions of the
Story.



ihe fellowing are
lecegnized attitudesiin
COMIGC Aamas:



1. Delight — with & nen-
treatening deviant frem
enenm



2. AmUsement — at a
PEISENIS/group’'s deviant
PENAVIO)



3. Annoyance — ever the
CONAUCH Ofi & PErSeN O

group



45, Anger — at pPractices
PR MISCAIEFES Bl USHICE



5. Hatread — tewarna a
PENSGR;, CORAILIGN, O

group



6. Rage — thatIs
seemingly. el ol Contiel
leWald e PEISeN! 0
grelp deemed
dangerous or pewerd



	CHAPTER THIRTEEN
	When conceiving and writing commercials, know that the emphasis on opening the message with words or pictures are what attract attention in causing audiences to stay focused to see what is coming.
	This method of attention attracting is applicable to other programs including comic sketches, essays, commentaries, and feature reports.
	Many commercials begin with a dramatized joke for effect.
	Most outstanding commercials are both subtle and complex.
	When conceiving a commercial, ask yourself: Who am I trying to reach? 2. What message do I want to convey? 3. What outcomes of I hope to bring about?
	The goal of a commercial is to sell something, product or idea. The most effective way to do this is to persuade listeners/viewers that what is offered is needed.
	This, therefore, suggests that you must offer arguments that will sway people to choose your product over competitors.
	For radio, the most effective commercials frequently begin with a comment or question that invites attention without resorting to extreme volume or outlandish promises.
	CHAPTER FOURTEEN
	Narrative scripts come with a variety of descriptive labels: essays, commentaries, editorials, and reviews.
	Commentaries are essays that are often indistinguishable from editorials.
	Conventional commentaries represent the feelings or opinions of their authors, but do not deal with hard pressing news of the day like editorials.
	Editorials often suggest action that may be taken by those swayed by the presentation.
	When practicing editorial writing: 1. Examine the major issues facing your society/region today 2. Select an issue of importance to you
	Research the issue thoroughly 4. Contact persons who may be able to contribute to your statement 5. Outline your editorial/presentation
	6. Write the editorial and rewrite, thereafter, to make statement clear, direct, appealing, and persuasive
	Impressions are revelations of experiences or feelings you once held often during the childhood period.
	When searching for an idea to turn into an impression, do not reject commonplace issues. A topic need to be extraordinary, but instead created with feeling and insight.
	Some radio and television essays are persona statements created with no purpose other than to reveal and share experiences and feelings.
	CHAPTER FIFTEEN
	A feature report can encompass everything from a brief current event story to length examination of topics that have only glancing relationship to news.
	Feature reports are seen and heard on newscasts, but similar stories are also told on magazine report programs such as 20/20.
	Reports are made of edited bites for television or actualities for radio which are arranged and held together with narration.
	Bites and actualities are statements made by persons other than broadcast personnel such as spokespersons or eye witnesses.
	Backgrounders are reports that present insights or implications of stories in the news.
	Industrials is the term for information productions made or commissioned by companies, corporations, government agencies, schools, hospitals, and other organizations to reach selected audiences with specific messages.
	Scripts written for or by companies and agencies are created for a variety of purposes including:
	1. Attracting potential employees 2. Welcome new employees 3. Orientation to company policies 4. Keep staff aware of company development and news
	Provide company training for employees 6. Provide company information for non-personnel who use company services
	7. Create stories about company involvement in worthwhile causes to promote goodwill in the community
	CHAPTER SIXTEEN
	Attitude is described as an important basic for comic conception and writing.
	If you want to write comedy, the worst thing you can o is set out determined to be funny.
	An attitude underlies nearly every successful joke, sketch, or comic drama.
	There’s a precondition that makes comic writing easier and more likely to succeed that is best summed up as the possession of an attitude.
	Aside from having an attitude, a writer must invent a situation or a set of circumstances that provide fertile ground for the comic actions of the story.
	The following are recognized attitudes in comic dramas:
	1. Delight – with a non- threatening deviant from the norm
	2. Amusement – at a person’s/group’s deviant behavior
	3. Annoyance – over the conduct of a person or group
	4. Anger – at practices or miscarriages of justice
	5. Hatred – toward a person, condition, or group
	6. Rage – that is seemingly out of control toward a person or group deemed dangerous or powerful

