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Reach and influence car buyers where it matters
most with Autotrader and Kelley Blue Book

CAR BUYERS ARE SPENDING MORE TIME SHOPPING ONLINE
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3RD-PARTY SITES ARE A CRITICAL PART OF THE CAR-SHOPPING EXPERIENCE
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BUYERS USE 3RD-PARTY SITES TO MEET A VARIETY OF SHOPPING NEEDS
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THE WINNING LINEUP:

Reach and influence car buyers where it matters
most with Autotrader and Kelley Blue Book
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Only 15% of buyers who purchase
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CONSUMERS ARE SELECTING THEIR VEHICLE AND WHO TO BUY FROM ONLINE,
THEN VISITING THE DEALERSHIP
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BE WHERE THE MOST SHOPPERS VIEW YOUR INVENTORY THE WAY THEY WANT
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Put the power of the two most influential automotive shopping sites to work for you.
The Trusted Resource AGame.Autotrader.com B2B.KBB.com
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