Weekly Assignment #4: Erin Bartley
1.) How can the community health nurse utilize social marketing to reach the increasing number of older adults in the community?


For the older population to be touched by social marketing we must first understand how social marketing works and what it aims to do.  Health behaviors are influenced by social influences like peer groups, extended family, community norms, and messages sent via the mass media.  According to Mary Jo Clark, “Social marketing, as a health promotion strategy , uses information about the factors that influence behavior in specific population groups to promote adoption of health-related behaviors or elimination of unhealthy behaviors,” (Clark, 261).  With that said, a community health nurse could utilize social marketing to reach older adults by using things that pertain to that specific population the most, like their peers or extended families, so that the information that is given to them is given in a way that is relevant and of interest to them.  It depends on the specific type of population that the community health nurse is trying to reach, to determine the specific type of social marketing he/she will use.  If this particular group of elderly people liked to read the newspaper everyday, he/she would probably consider putting an ad in the local newspaper.  If this specific group liked to watch TV on Tuesday mornings, then the nurse would probably aim at trying to put a message in a commercial that ran sometime during that program.  Not only does the nurse have to worry about if the target population will actually come across the ad or information that he/she wants them to see, he/she must also worry about if the target audience is getting conflicting information, or competing information. 

There are six phases of the social marketing process, they are:  problem description, market research, strategy development, intervention design, monitoring plan, and implementation.  If all of these phases are completed, and completed well, then a logical and probably successful social marketing campaign should result.  Besides that, by using this it would allow the nurse to reach a lot more people in a lot less time, because 20 elderly people may read a newspaper every morning, but a single nurse may only be able to reach 5 people in a morning.  
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2.) How could the community health nurse encourage empowerment in the developmentally delayed population within the community?


According to Mary Jo Clark, “The primary focus of health promotion should be on empowering people and improving their capacity to make informed, healthy decisions,” (Clark, 259).  However, with a developmentally delayed person or population that could be a little tricky.  Depending on how severely handicapped this population is basically determines how you would approach the situation.  For the sake of this question we will say that our population is only mildly handicapped and can function fairly well on their own.  To empower someone your goal is to help them feel knowledgeable and competent about something enough to where they can make a choice or decision about it with the comfort and the reassurance that they are making the right choice.  By empowering someone it gives them independence because they will not always need someone else’s help and therefore will be more independent.  Usually with the developmentally delayed community they do not receive much empowerment, or get the chance to choose many things on their own.  Thus, this allows them to act for themselves rather than be acted upon, (Clark, 2008). 

A community health nurse could do this by education.  He/she could educate the population about certain areas of interest or need.  Then without telling or forcing them to, give them options and actually let their voices be heard.  The nurse therefore does more of a guidance role in the situation, thus empowering the community.  The nurse however, must be proficient at communicating between the community members.  Not only that, but the nurse must also make sure that the community norms support the empowering health promotion practice; it must not hinder it to work.  

Usually in the developmentally delayed community they do not have much say in things.  If they are given some empowerment, then that will boost their self-esteem, and allow for them to increase their control of factors in their community.  Everyone should have some say and control over factors that run their lives, and if they are actually interested in what is going on they are much more likely to buy into it and support the efforts. 
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