Emily Walter  	Homework Week 4

1. How can the community health nurse utilize social marketing to reach the increasing number of older adults in the community?
 	According to Erwin et al. (2010), “social marketing uses marketing principles to promote interventions that improve the social good.” Yet, it can also be focused on a more specific population.  The community health nurse can utilize many social marketing sources to reach older adults in the community to encourage health promotion and increase education.  
	As a specific example of social marketing, the Baltimore Experience Corps Trial (BECT), done by the National Institute on Aging in 2006, carried out a social marketing-based public health intervention.  This trial did more than just marketing about being physically active to elderly.  It introduced the elderly individuals with a specific intervention against the inactivity through volunteering at local public elementary schools. 
 To explain how the BECT fits in with social marketing, Erwin et al. (2010) shares how it was consistent with the “4 P’s” of social marketing: product, price, place, and promotion.  The product that is presented by the BECT is an increased physical, cognitive, and social activity.  The price, or barrier to adopting the product, would be inactivity by the seniors, and the place represents public schools. Most importantly to this question, promotion used to motivate the seniors was generative motives such as the desire to make a difference for the next generation.  These motives were included in literature through messages such as “Share your wisdom” and “Do you want to make a difference?”  Personal media channels, such as word of mouth, was used on the assumption that a more positive response may be had if individuals were asked by those they knew.  Other selective media channels were used including church bulletins, community outreach talks, and direct mailings through social networks such as the American Association of Retired Persons (AARP).  A mass media campaign was also conducted where radio advertisements were played on local gospel radio, press releases leading to newspapers and TV interviews (Erwin et al. 2010).
	Through the example of the BECT, we see that many avenues of social marketing can be pursued to offer health promotion. For their message to reach the correct audience, research should be done by community health nurses to see where their aggregate looks to most for news and information.  It is there that they should start to pursue social marketing to influence the right people at the right time!
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2. How could the community health nurse encourage empowerment in the developmentally delayed population within the community?
	A community health nurse can encourage empowerment in the developmentally delayed population through education and referrals to existing programs.  Empowerment must first start with knowledge.  A community health nurse has to be aware of the resources available in the community before they are capable of offering specific empowerment.  Though one could empower through encouragement, helping someone by directing them specifically to a goal and/ or a vehicle to achieve that goal will be more worthwhile.  As a human being, we crave a sense of belonging and value for ourselves.  Because the developmentally delayed are not different, empowering them to hold a job and find a place in the community could be a form of empowerment.  In the Danville, Illinois community there are many resources available for the developmentally delayed that assist in finding work, training, and life skills.  WorkSource Enterprises is a resource that offers job placements, job-site training, employment transition, employment development, and life skills training for people with disabilities (Vermillion County Adult Service Agency Resources, 2009).  Crosspoint Human Services also helps developmentally disabled individuals with day programming, crisis intervention, counseling, social/daily living skill training, and adult residential services (Vermillion County Adult Service Agency Resources, 2009).  
Although laws Rehabilitation Act of 1973 and the Americans with Disabilities Act of 1990 require equal access to employment, steps to improve employment outcomes can be followed (University of Minnesota, 2007).  Without help and training, some developmentally disabled individuals may have trouble keeping a job.  Resources such as WorkSource and Crosspoint allow the individual to be empowered to stay active in their community, have social interactions, and become fulfilled as a human being through a job.  With knowledge of what the community has to offer, a community health nurse can empower the developmentally delayed population to seek out assistance to eventually be more independent and more fulfilled. 
These resources may only be pursued if a community health nurse mentions them to a developmentally delayed individual or their family.  Knowledge about what is out in the community to help individuals will allow the right referral to be made. Although a community nurse may not be able to be with a developmentally delayed individual at every step of the process, the empowerment given through a referral of a resource could make all the difference in someone’s life. 
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