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The average registered nurse of today is a 46 year old white female. She works in a hospital setting, has a baccalaureate degree, and makes on average $57,000 a year (Chitty 2011 pp 2, 4-6, 25). The image of nursing is impacted greatly by these statistics. Stereotypes have been formed based on these trends and the public views nurses in a certain way. Nurses all over the world are reaching out to the public in order to change this stereotypical image of nursing. 

The change of the nursing image must be started with the youth in this world. Change the minds of the youth, and one can change the entire future of nursing. Nurses cannot only impact children on a nurse to patient level, but they can impact them as mentors and teachers. Helen Hancox has taken this approach, and is bringing nursing information to young students (Knight 2011 pp 21). Hancox first asked the children to describe their image of a nurse, and to no surprise, it met the stereotypical image. The young students pictured women as nurses and men as doctors. “Many students believed that nurses were poorly paid, and that all they did was clean up pooh” (Knight 2011 pp 21). Children mostly got their ideas and images of nurses from the television and other media sources. Few children realized that nurses were active in military services. Hancox was sure to change this image in the children’s eyes. She explained what nurses do, allowed them to hear their hearts with a stethoscope, and talked about Florence Nightingale and Mary Seacole. After Hancox visit with the children, she was informed that a couple of students truly wanted to be nurses when they grew up (Knight 2011 pp 21). Children are the future of this world, and in order to promote the career of nursing, nurses must reach out to them. Nurses need to start reaching out to the youth more, like Helen Hancox has, and present a realistic image of nursing instead of a stereotypical one. 

Next, nurses need to start breaking the public’s old fashioned image of nursing. The public feeds into the media and creates an image that nurses only do the dirty work. Cleaning up after people, changing diapers, feeding patients, and cleaning up vomit is all the public thinks nurses do (Morris 2010 pp 17). While this is part of a nurse’s job, it is not the only tasks they do in a days work. Most people think nurses’ have little to no education, and work for and answer to only doctors. Few people have high regards towards nurses and those people have either experienced nursing care first hand or were married to a nurse. The nursing profession has come a long way since the days of Florence Nightingale. Although the foundations of nursing remain the same, the old fashioned image has not (Nursing Standard 2009 pp 11). 

The career of nursing needs to start marketing the benefits and advantages of being a nurse. The more realistic and positive advertising that is out there, the more likely people are going to want to look into nursing as a career (Morris 2010 pp 18). Advertising the realistic views of nursing is very important because the nursing field needs the right type of people. Nursing is not a job for everyone and false advertising might bring about the wrong people for the job. Advertising needs to display the high standards of nursing and show how nurses take pride in their work, and that nurses provide the best care and treatment for patients (Morris 2010 pp 18). The average nurse is about 46 years old, and marketing needs to start reaching out to those of a younger generation. Telling the stories of young nursing students, or first and second year nurses will create a more appealing view for the younger generation. Marketing and advertising for nursing all over the world is going to be vital to the nursing career and will help shape a positive image of nursing. 


The image of nursing is an important factor to the nursing field. Not only should the public think highly of nurses, nurses need to think highly of themselves. Nurses who enjoy what they do, and take pride in their job will help bring more and more people into the field. Teaching children and young adults about nursing will start the trend of changing the nursing image. Advertising and marketing is going to bring the idea of nursing as a career to more and more people. Changing the image of nursing to a more modern and positive one is going to take a lot of work from nurses all over the world.
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