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Health Promotion Clinical Teaching Project 
	According to the Eisenmann et al. (2011) study, 25% of the participants reported that people do not eat healthy foods because they do not have enough time and 24% do not know
how to prepare healthy food.  The Provena HALO project has implemented a pilot program in the County Market grocery store to assist consumers wanting to make healthy choices when purchasing groceries.  The program is set up to identify foods that are low in salt, low in sugar, low in fat, heart or grain healthy with special, color-coded tags.  These tags were placed on specific items that met the dietary requirements guided by the diet chosen.  The tags were easy to read and identify, and were able to point consumers in the right direction when choosing foods.  These tags really took the guess work out of choosing proper food for consumers.  One consumer stated that she “hated reading the labels”, and therefore just picked whatever food she wanted.  She was happy that now the foods that are healthy are now labeled taking the guess work and time out of the process for her. 
 Lakeview College of Nursing students assisted in the launching of this program by providing guided tours around the store so shoppers can find items that match their lifestyle.  The students were stationed throughout the store with pamphlets in hand, ready to educate the consumers.  Students spoke with many shoppers informing them of the special labels, and the kiosk providing pamphlets with basic nutrition information.  The pamphlets are designed to help make healthy shopping fast and easy.  The pamplets contain suggested shopping lists, serving sizes and quick tips specific to the identifier on the front page.  Students and HALO project members were also stationed around the store in order to hand out samples of Mrs. Dash, a no sodium seasoning.  This seasoning is key for patients who are on restricted salt intake for various diseases, such as renal failure or congestive heart failure. 
While speaking with Kathryn Richard, the director of the HALO project, she provided the goal for this project:  “Patients will get a flyer when they’re discharged from the hospital, telling them about the kiosk and the tags.”  Richard said HALO’s Women Aware Committee came up with the idea to simplify shopping. The HALO project looked at the problem of patients who don’t follow prescribed diets once patients left the hospital, and considered the barriers.  The most influential barriers that were found were knowledge and money.  Throughout the store, the items that were labeled were mostly the items choices that were least expensive, and most qualified for WIC assistance. 
The HALO project also believes that once the adults begin to eat according to prescribed diets, the effect will trickle down toward children.  Richard stated, “with the obesity problem in our population and especially our youth, we want to give parents the knowledge to make healthier choice for their children.”  Timms (2011) states that “the key to success is providing parents with the skills and knowledge required to lay the foundations for healthy routines” (pg. 1).  This directly correlates with the HALO projects goal.  County Market has also taken to teaching children how to shop.  While walking throughout the store, miniature carts can be seen being pushed by children that have a “customer in training” flag on the cart.  
	The time was well spent and provided important nutrition information.  Many shoppers commented on how proud they were of our commitment to helping Danville achieve healthier eating habits.  Carol Shriver, a registered dietician from Provena United Samaritans Medical Center, provided free samples of baked caesar chicken and easy black bean brownies with the recipes available.  Most of the shoppers stated that the brownies “really tasted like brownies”, and were surprised at this healthier option for a sweet treat.  K-Rock 94.9 provided a live feed from the store to help advertise the event.  
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