What does the theory mean for nursing?

Health promotion has been defined by the World Health Organization (WHO) as "the process of enabling people to increase control over their health and its determinants, and thereby improve their health" (WHO, 1986).  The past decade has found most if not all nursing professionals to include health promotion education.  “Many find the Health Promotion Model very relevant, because it applies across the life-span and is useful in a variety of settings” (Masters, 2012). In order to assist in this process, nurses are promoted to provide their patients’ with any information that may be beneficial to a healthy lifestyle. Nurses can explain “health promoting behaviors, promote self-efficacy, enhance the benefits of change, control the environment to support behavioral change, and manage the barriers to change” (Masters, 2012). The nurses of patients today actually play a major role in providing this information being that they are the educated and experienced health professionals that many patients come in contact with the most. Nowadays, many nurses are working to care for the well just as much as they care for the sick. Caring for the well is a major concept in illness prevention and may possibly be the more important role. Throughout the past decade, there have been many budget cuts, cost reductions and staffing shortages within the medical field.  In order to help patients in scenarios such as these, health promotion truly does make the most sense in an attempt to save money. If we can preserve wellness, we reduce the number of times a person needs to enter the health-care system, thus reducing costs.  

Nola J. Pender, who introduced the Health Promotion Model (HPM), presented the idea that each person has a unique background in regards to behaviors and experiences that play a role in self-promoting health (Nursing Theory, 2011). We must understand that every patient is different.  What we recommend for treatment for one patient may not be the same for another. The HPM clearly recognized how “individual characteristics and experiences, behavior-specific cognitions and effects, and behavioral outcomes” (Masters, 2012) are all involved in setting a plan for each patient.  These guidelines are used to assist and motivate them into a better lifestyle. One that is best for them and their future.

It is also key to note, how as nurses we must be aware that internet searching poses the threat of inaccurate, outdated information for many of our internet literate patients. Part of the role of a nurse is to assist clients to decide which websites and what information is indeed suitable. Nurses can use the internet resources to expand their knowledge about specific conditions or treatments, retrieve materials to integrate into teaching or to help patients use the internet to self-educate.

When nurses are working within a health promotion model, every interaction with a client can be an educational intervention (Rankin 2005). For example, while changing the dressing of a diabetic foot ulcer, there is the opportunity to discuss blood sugar testing and diabetic control.  Nurses are practicing health promotion strategies constantly.

Prevention is always key and is unfortunately overlooked. Our society is one that fixes the problem once it is a problem instead of taking action to prevent the problem from ever happening. If we can create a healthy environment and positively motivate people to make changes and prevent disease we would not have many of the diseases and current issues that we have today, such as obesity. As nurses and health care professionals we need to promote healthy behaviors to all of our patients.
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