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Literature Review
	Childhood obesity is an ongoing problem in the United States. Several factors could play into why the numbers keep growing. For instance, less nutritious meals, less physical activity, and more time spent indoors watching television or playing video games are all factors that could influence childhood obesity. For the purpose of this assignment, the focus will be on how the media influences childhood obesity. The purpose of this paper is to conduct a literature review of high-level-evidence research articles that support the media influencing childhood obesity. 
	The first research article to be reviewed is entitled “Where have all the parents gone? Do efforts to regulate food advertising to curb childhood obesity pass constitutional muster?” by Amanda L. Willette (2007). The study was a quantitative study using a descriptive design. According to Burns and Grove (2009), the purpose of quantitative research is to examine cause-and-effect interactions among individuals. This type of design allows the researcher to describe real-life situations to generate new knowledge about the topic (Burns & Grove, 2009). Descriptive research identifies relationships for future quantitative research (Burns & Grove, 2009).  
	The dependent variable used in the study by Willette (2007) was the children selected to be analyzed; the independent variable was the food selections and media advertisements. According to Burns and Grove (2009), the dependent variable represents the outcome that is predicted and caused by the independent variable while the independent variable represents the intervention that is changed by the researcher. 
	The sample population in the study by Willette (2007) was 17-year-old high school students. This particular study analyzed the typical daily routine of a 17-year-old male high school student (Willette, 2007). This was used to determine how often and in what ways the media and advertising affected his life on a daily basis (Willette, 2007). The findings of the study by Willette (2007) indicated that the high school student was typically bombarded with more than a dozen advertisements, product placements, and products before half of the day was over. The data was collected by Willette and was analyzed using a multilevel analysis. According to Burns and Grove (2009), a multilevel analysis studies how factors in the environment and individual behaviors influence health behaviors. 
	Willette concluded “By increasing efforts in the children’s primary environments—the home and school—we will be able to better prepare children to deal with the obesity epidemic” (2007, p 17). The implications to the nursing profession include that if a solution is not developed soon, dying from obesity and obesity related illnesses will become the norm (Willette, 2007). Nurses must be aware and teach children and their families on how to prevent the obesity epidemic from spreading. 
	The researcher noted the following limitations in the study as being the government’s reluctance to take notice of the obesity epidemic and the rights of the First Amendment (Willette, 2007). Burns and Grove (2009) note that limitations in a research study include methodological limitations such as single setting, limited control over implementation, and unrepresentative samples. This particular study used one specific participate to determine his daily encounters of media advertisements on food related products. The study would benefit from a much larger population rather than a generalization. 
	The information from this study that will be used to support the research proposal entitled “Billion dollar industries aimed to make your children obese” will be the role of the media, science and social impact of obesity, and the government’s regulations on advertising (Willette, 2007).   
	The second article to be reviewed is entitled “Role of television in childhood obesity prevention” by Caroli, Argentieri, Cardone, and Masi (2004). The purpose of the study was “to assess the role of television as tool for childhood obesity prevention” (Caroli et al, 2004, p 1). The study was a quantitative study using a cross-sectional design. According to Burns and Grove (2009, p 241), the purpose of quantitative research is to “examine groups of subjects in various stages of development, trends, patterns, and changes simultaneously with the intent to describe changes of the phenomenon across stages”. This type of design allows the researcher to examine the participants over a period of time (Burns & Grove, 2009). 
	The dependent variable used in the study by Caroli et al (2004) was the children selected to participate in the study; the independent variable was the television programs selected for the children to watch. According to Burns and Grove (2009), the dependent variable represents the outcome that is predicted and caused by the independent variable while the independent variable represents the intervention that is changed by the researcher. In this study, the researchers chose television programs appropriate for the age groups selected and monitored the levels of food media that corresponded with the television shows (Caroli et al, 2004). 
	The sample population in the study by Caroli et al (2004) was research articles using various aged children. The findings of the study by Caroli et al (2004) concluded that the depiction of food in television has negative outcomes on food habits. The researchers collected the data. The data was analyzed using analysis of improvement. According to Burns and Grove (2009), analysis of improvement is used to determine the levels of improvement of the selected subject group. 
	The researchers concluded that television could be used as a convenient tool to share information to children on good nutrition and obesity prevention (Caroli et al, 2004). The implications to the nursing profession are the impact of childhood obesity and related illnesses. These implications can increase health care costs and raise demands on nurses. 
	The researchers noted that parents often do not control what their children watch on television as a limitation to the study. Burns and Grove (2009) note that limitations in a research study such as this study include methodological limitations like limited control over implementation and data collection. In this study, the data is dependent on what the parents or children report. This could lead to inaccurate or incomplete information in the study results. Furthermore, the parents often do not control what their children watch on television so it could be unknown whether the children were watching the provided television shows. 
	The information that will be used to support the research proposal entitled “Billion dollar industries aimed to make your children obese” will include the impact of the implemented television shows on participants of the study, time spent watching television, and the importance of advertising in food choices (Caroli et al, 2004). 
	The third article to be reviewed is entitled “The prime time diet: A content analysis of eating behavior and food messages in television program content and commercials” by Mary Story and Patricia Faulkner (1990). According to Story and Faulkner (1990, p 738), the purpose of the study was to “identify television messages related to food and eating behaviors both in programs and in commercials”. The study was a quantitative study using a correlational research design. According to Burns and Grove (2009), the purpose of quantitative correlational research is to examine linear relationships between variables and determine the type and degree of the relationship. This type of design allows the researcher to determine the strengths of relationships (Burns & Grove, 2009). 
	The dependent variable used in the study by Story and Faulkner (1990) was the population watching prime time television; the independent variable was the television shows and commercials. According to Burns and Grove (2009), the dependent variable represents the outcome that is predicted and caused by the independent variable while the independent variable represents the intervention that is changed by the researcher. 
	The sample population in the study by Story and Faulkner (1990) was of 11 high-ranking television shows that featured drama or comedy. The shows were recorded on two separate occasions for a nine-week period. The shows were then analyzed to determine the amount of references made to food or drinks and commercials. 
	The findings of the study by Story and Faulkner (1990) included that of the 261 commercials aired, 91 represented food ads. Fast food ads took a majority of the 91 commercials aired and most claimed foods to have “good taste” (Story & Faulkner, 1990). A trained assistant collected the data. The data was analyzed using an instrument with specialized coding adapted from other researchers (Story & Faulkner, 1990). 
	The researchers concluded that messages relating to food and eating are frequently conveyed during prime time television (Story & Faulkner, 1990). Furthermore, Story and Faulkner (1990) include that the television diet influences poor dieting practices. The implications to the nursing profession include that childhood obesity could be heavily influenced by television rituals. According to Story and Faulkner (1990, p 740), “Health professionals should initiate and work with the TV industry to encourage the inclusion of healthy eating patterns in programming”. 
	The researchers noted the inability to correlate television-eating behavior with actual eating behavior as a limitation to their study (Story & Faulkner, 1990). Burns and Grove (2009) note that limitations in a research study include methodological limitations such as weak designs and limited control over implementation. The study would have been more effective if they studied actual participants viewing the television shows rather than just the television shows themselves. 
	The information from this study that will be used to support the research proposal entitled “Billion dollar industries aimed to make your children obese” will be the amount of food advertising portrayed through prime time television and the likely impacts on viewers. 
	The final article to be reviewed is entitled “Watching television is associated with childhood obesity: but is it clinically important?” by Hancox and Poulton (2006). The purpose of the study was “to assess the impact of television viewing during childhood and adolescence on body mass index in children up to the age of 15 years” (Hancox & Poulton, 2006, p 171). The study was a quantitative study using a quasi-experimental research design. According to Burns and Grove (2009, p 46), the purpose of quantitative research is to “examine cause-and-effect relationships among independent and dependent variables”. This type of design allows the researcher to examine cause-and-effect outcomes on certain interventions. 
	The dependent variable used in the study by Hancox and Poulton (2006) were the body mass index’s of the children chosen to participate; the independent variable was the amount of television viewed by the participants. According to Burns and Grove (2009), the dependent variable represents the outcome that is predicted and caused by the independent variable while the independent variable represents the intervention that is changed by the researcher. 
	The sample population in the study by Hancox and Poulton (2006) was 1,037 three-year-old children. However, by age 15, only 976 were still active participants in the study (Hancox & Poulton, 2006).  The participants were an unselected birth cohort (Hancox & Poulton, 2006). They were assessed at birth and every two years from age three to 15 years (Hancox & Poulton, 2006). 
	The findings of the study by Hancox and Poulton (2006, p 171) included that “time spent watching television was a significant predictor of body mass index and overweight in childhood”. The researchers collected the data from the particpants. The data was analyzed using linear regression, cross-sectional, prospective and cumulative correlation (Hancox & Poulton, 2006). 
	The researchers concluded that television is associated with an increased body mass index (Hancoz & Poulton, 2006). The implications to the nursing profession include the influence of childhood obesity on nursing and the importance of teaching families appropriate activities and preventative measures. 
	The researchers noted the following limitations in their study as being that the children aged 13-15 gave self-reports whereas the children aging from 5-11 years were given parental estimates (Hancox & Poulton, 2006). Therefore, information could have been altered or misinterpreted by the parents or children. Burns and Grove (2009) note that limitations in a research study include limited control over reliability and validity. As discussed before, information from the parents of children could have been altered or misinterpreted. 
	The information from this study that will be used to support the research proposal entitled “Billion dollar industries aimed to make your children obese” will include the results of the study indicating that television viewing hours directly influences body mass index in children. 
	To conclude, the four research articles above provide a specific indication that childhood obesity is an ongoing epidemic and that television and media greatly affect weight in children. There is limited regulation available to consumers because of First Amendment acts and government regulations. However, with help from parents and health care providers, the billion dollar industries could be regulated and television shows could be enforced to promote healthier eating habits on air. 
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