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The Halo project seemed to be a success from the different encounters we had. The purpose of the project was to help individuals make better food choices and this was implemented very well. Shoppers were able to get pamphlets about healthy foods and these foods were also marked in each aisle to let customers know of healthy foods which were available for that product. There were also food samples that customers could try such as black bean brownies and chicken stew.

The idea of the Halo project is an excellent idea for consumers because it gives shoppers somewhat of an idea on what food is considered healthy. However, one thing that I experienced while walking up and down the different aisles is that the food choices which were labeled as the healthy ones weren’t necessarily the cheapest items. This being said, it’s hard to think about customers who are on a budget or on food stamps to buy healthier items when they end up costing two to three times as much as what they are used to buying. For instance, I was standing in the bread aisle at one point of the day and I saw that the breads marked with the Halo sticker were anywhere from $2.50 up to $3.99. Now this is a lot of money just to buy a loaf of bread for someone who is on a budget where they can buy a loaf of butternut or the county market brand for less than two dollars. 


The Halo project does set goals which need to be implemented in all other towns besides just Danville. It helps consumers understand the importance of making healthy food choices and how this directly is related to the health of everyone consuming these foods.  Individuals need to be really careful about the foods they are eating because an excess intake of energy, excess refined sugars and saturated fatty acids, and too little fibers and antioxidants can contribute to the development of chronic diseases (Lindmark, Stegmayr, Nilsson, Lindahl, & Johansson, 2005). Thus, by having labels down each aisle, consumers are more apt at looking at items which have a label by them about the health contents of the items.
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