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On February 11, 2012, County Market North in Danville presented the “Fast and Easy Healthy Food Kiosk” which included brochures that would help customers make healthier food choices. This nutrition program was coordinated with Provena United Samaritans Medical Center’s HALO project (women’s awareness committee) and County Market along with Lakeview Nursing Students to help promote its opening. The enthusiasm and coordination from the HALO volunteers, Lakeview students, and County Market employees along with a positive response from customers, made for a successful first day for the healthy eating program. 
  
Once customers walked into County Market North, located to the right of the cafeteria stands the kiosk, which holds several brochures and MyPlate flyers for the customers to take. The brochures zoned in on heart healthy, low sodium, low fat, low sugar, and whole grain based options. Tags on certain ingredients in the store would correspond to the brochures and note to the customer that the ingredient was “low sodium” or “low fat”, etc. These brochures contained information on the healthy number of ingredients to be consumed on a daily basis and gave insight as how to read labels, something that customers often have trouble with. 

Throughout the afternoon, Lakeview Students were stationed in aisles around the store and assisted customers in their choices making healthier choices. For example, customers would pass by with their carts and approach the bread aisle where a Lakeview student would proceed to ask them if they could help them in their purchasing decision. Customers were told that whole wheat and whole grain rich breads were the healthier kind teaching would proceed from there. This occurred in all areas of the store; tags under items highlighted to customers which items were the healthiest. One customer purchasing oatmeal expressed his gratitude for the tags that signified “healthy heart” and “low fat”. He said that with so many choices in the store, labels often times blend together. With these tags, it makes it easier and quicker to pick the foods that are better for you. In a study comparing consumers self perceived diets to their actual diets, individuals who are optimistic about their perceived health choices may be doing so because they underestimate possible health risks involved (Variyam, Shim, & Blaylock, 2001). 
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