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On February 12, 2012 I attended the Halo project’s launch at county market in Danville Illinois.  This was a day to educate the consumer that came into buy groceries as to special diet plans that they are on, along with the right food choices to make.  There were many different consumers that were very interested in what we had to say about the different diets and how to shop.  On six different occasions there were consumers that asked me to go along with them to help them shop, so that they could better understand how to implement this in their day to day shopping.  Upon educating the consumer, it was interesting to find out how many people do not follow the diet they are prescribed by their doctor because they do not understand it or they feel it will be too complicated to follow.  This project was put into place so that the shelves could be marked in accordance with the diet that the consumer is on and this would help them choose the healthier option for them.  To go along with the imitative for the day, I handed out Mrs. Dash seasoning packets that have no sodium in them so that the consumer has an alternative to salt.  Just today alone there was over 75% of everyone I touched on that said they are suppose to be following some sort of salt restriction, however they do not.  Along with the Mrs. Dash I also got to hand out teaspoons and measuring cups to help the consumer that just “guesses” how much they use, so that now they can keep track of how much sodium they use.  If today I helped just one person lead a healthier life, then I accomplished my goal.  The last incentive that I approached these consumers with is the fresh cooked seasoned chicken that the volunteers from Halo made to help the consumer taste something that was good and nutritious for you.  Surprisingly there were many consumers that liked the chicken with low fat and low sodium.  The customers that were interested in the recipe were also given a copy of recipe.  There were many positives about today’s teaching project such as: feeling like you got to help someone add days and maybe years to their life by following their proper diet. 
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