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As part of an online school, each enrolled student commits to engaging in all aspects of the 
educational process with academic integrity. Students are expected to be consistently honest 
and ethical in their participation with GoStrategic's schools. Academic integrity includes a 
commitment to not engage in acts of falsification, misrepresentation, or deception including 
copying, plagiarizing, or submitting another person’s work as their own. The student commits 
to maintaining honesty in assignment completion. Marking the lessons as complete in the online 
course indicates full completion of the work (e.g., watching/listening to the full audio/video 
teaching, completing reading assignments,  etc.). All participants  should act with personal 
integrity, respect fellow students and faculty, and help create and maintain an environment in 
which all can succeed through the fruit of their efforts.

Continued participation, course completion, and course promotion are subject to Facilitator’s 
recommendation and course standards at all times.

Decisions regarding student participation, completion, or promotion in the school are based 
on compliance with the Standards of Completion and Promotion and the recommendation 
of the Facilitator. Thus, our assessment of a student’s eligibility in the course is determined 
by the effort, consistency, and quality of informed interaction with the Facilitator and the 
fulfillment of the participation requirements listed.

Informed interaction can be defined as the student arriving prepared spiritually, mentally, 
physically, and attitudinally for scheduled meetings and events. Included in this definition are 
the completion of all listening/reading materials, the completion of homework assignments, 
the readiness to be challenged, encouraged, and edified by their Facilitator and fellow 
students, a willingness to engage in prayer and spiritual processing, and a commitment to 
participation and attentiveness in group meetings and events.

Thus, it is not sufficient for the student to only do their assignments, or only attend the 
meetings, or simply to have a good relational repose with their Facilitator. All of these factors 
are required for completion and promotion in the course. Because we expect Facilitators to 
invest themselves in mastering the curriculum, time with the Facilitators should be considered 
a privilege. Irregular participation in scheduled meetings or events, lack of homework, or other 
requirements, will compromise a student’s eligibility for further participation or promotion.

Academic Integrity Agreement

Standards of Participation

2
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Student Requirements:

•	 Successful navigation of the course in its entirety according to the Standards of Participation.

•	 Completion of homework and quizzes: 70% minimum overall grade to maintain enrollment 
and to pass the course. Students must regularly submit homework for each lesson in the 
course. The value of this exercise is not purely academic; its purpose is also to assist in 
genuine transformation and implementation of the principles being studied. It is designed 
to help students move from a place of passive learning to active learning and to increase 
the likelihood of retention. It allows the student's thinking to become visible and enables 
both evaluation and the establishment of truth in personal application.

•	 Completion of reading/listening assignments.

•	 Completion of Exit Survey.

•	 Completion of the Final Project. 

•	 Regular attendance of the scheduled small-group meetings: 70% minimum attendance to 
maintain enrollment and to pass the course. Students should come prepared to contribute 
(refer to previous section on informed interaction).

•	 Facilitator's recommendation confirming the student's conceptual grasp of the major ideas 
presented in the curriculum, conviction of the concepts and the implications of these in 
their life, the desire to live as a disciplined learner (disciple), and motivation for further 
study.

•	 Note that couples will have individual school records, homework submissions, test scores, 
course completion status, etc.

The Facilitator's role is to relationally engage with students to discern their strengths, 
weaknesses, temperaments, and motivations. Genuine closeness should be cultivated over 
time within the group, fostering mutual trust, respect, friendship, and transparency. These 
elements collectively contribute to the development of students' maturity, allowing for 
constructive challenges and loving confrontations when necessary. Additionally, Facilitators 
play a crucial role in encouraging, affirming, strengthening, and supporting students as they 
engage in the curriculum and embrace personal application and spiritual growth. Facilitators 
should commit to daily prayer for their students and actively assist in fostering collaboration 
within the school community. This support extends to working through relational difficulties 
and encouraging a spirit of teamwork among the group.

While the course and curriculum are inherently personal and designed to have a transformative 
impact, course participation is not intended to replace or infringe upon the student's 
accountability relationships within their local church. The Facilitator's authority to speak into 
the student's life should be confined within the borders of the curriculum content.

Standards of Completion & Promotion

Relationship Between  
Facilitators & Students
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STRENGTHENING YOUR CHRISTIAN WORLDVIEW: GoBusiness outlines the distinctions 
between biblical and secular economic and business practices, and in that clarification, 
contributes to a public debate confronting the current demise of Western economics 
and society. The curriculum is based in key elements of critical thinking, presuppositional 
thinking, and the understanding of jurisdictions and axiomatic truth. 

01

02

03

04

05

06

APPLYING FAITH IN WORK: GoBusiness promotes the application of godly faith and 
truth in the marketplace ministry to which God has called you.

ENHANCING RELATIONAL SKILLS: You will be encouraged to glorify God in every 
relationship, especially in your interactions with those whom you lead and manage.

MULTIPLYING STEWARDSHIP: GoBusiness catalyzes your commitment to godly steward-
ship, enhancing your ability to manage and increase what God has entrusted to your care.

FOCUSING YOUR WITNESS: GoBusiness develops and sharpens your evangelism skills, 
integrating the presence and principles of God into your work and the workplace. 

MISSIONAL EQUIPPING: GoBusiness equips business men and women in service and 
outreach within the local church and supports the formation of business mission teams, 
leveraging their skills for Kingdom influence and discipleship both locally and globally.

UNDERSTANDING TRANSFORMATION: GoBusiness highlights the inextricably linked 
principles of transformation in personal and corporate application and as a lifelong 
journey that must be continually modeled.

07

Our passion at GoStrategic is to deepen students’ exposure to the universal principles of 
leading people and building organizations God’s way and to fuel their quest to comprehensively 
apply these concepts to their lives and ministries. 

As students progress into more specialized training, we are committed to helping them 
recognize that mastery of these principles necessitates a commitment to living as disciples of 
Christ’s and, likewise, to impart these skills in the lives of others.

Goals of the School

Goals for Students

Then He said to His disciples, “The harvest is plentiful, but the workers 
are few. Therefore, beseech the Lord of the harvest to send out workers 
into His harvest.” —MATTHEW 9:37-38

4
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THE JOURNEY ISN'T OVER! After your graduation from the School of Business Leadership, 
GoStrategic offers a variety of resources, perks, and opportunities available exclusively to 
alumni to further your education and growth and maintain your connection to the ministry:

•	 Alumni Emails: Upon completion of the school, you will automatically be added to our 
School Alumni Email list in which you will receive email content solely for our graduates. 
These regular email communications are rich in content and will keep you apprised of new 
alumni resources, book reviews, recommended reading, and exclusive alumni events and 
opportunities. 

•	 Continuing Education: Graduates can take advantage of our Advanced Standing Part-
nerships in which units of credit are awarded for your education with GoStrategic toward 
degrees and certifications with other colleges, universities, and institutions of higher edu-
cation. Visit www.gostrategic.org/advanced-standing-partnerships for details on our cur-
rent partnership agreements and how to request your school transcript.  

•	 Master Classes and Graduate Modules: GoStrategic Alumni are eligible to enroll in ex-
clusive Master Classes and Graduate Modules. These advanced courses focus on specific 
themes and further build upon the framework of the schools. For descriptions and pricing, 
please visit www.schoolofbusinessleadership.com/alumni, and check for new offerings in 
your alumni emails! 

•	 Course Auditing: Graduates of our schools have an open invitation to audit (attend 
informally, not for academic credit) any course they have previously passed. Our deeply 
discounted auditor rate provides you all the benefits of enrollment without the demands 
of homework. Auditing includes full access to the online course, digital downloads of the 
current school curriculum materials, and participation in group meetings led by a trained 
Facilitator. Contact the School Administrator at info@gostrategic.org to inquire about 
available groups. 

•	 Social Media: Follow us on the various social media platforms to stay connected and 
view regularly updated content highlighting new school opportunities, upcoming events 
and classes, product sales, ministry announcements, newsletters, articles, current events, 
post your own stories, connect with other graduates, and more! 

•	 Updated Curriculum Access: We are continually working to improve and add new con-
tent to our school curricula, and alumni are provided ongoing access to the updated ver-
sions of these materials. Contact the office at info@gostrategic.org to request access to 
the current downloads. 

Alumni Benefits and Resources
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FINAL PROJECT OVERVIEW
The purpose of the Final Project is to give you the opportunity to apply and demonstrate 
the principles you have learned throughout the course in a tangible way. This project is not 
intended to be merely an academic exercise but a chance to demonstrate the real impact and 
positive fruit that biblical principles produce.

Whether you choose to write an ESSAY, carry out a SERVICE PROJECT, or create a CASE 
STUDY, the focus is on practical application. By showing how what you have learned can be 
applied to real-life issues, put into action, and measured for results, you will deepen your own 
understanding of these Kingdom truths and inspire others to apply them in meaningful ways.

OPTION 1: ESSAY
Students may opt write an essay as their Final Project. The essay must be between 750–2000 
words in length, professionally presented, and display correct grammar, spelling, punctuation, 
and formatting. It should thoughtfully and meaningfully incorporate relevant concepts and 
ideas from the course curriculum. Please choose one of the following essay types: 

1.	 WRITE A REFLECTIVE ESSAY on how the course has impacted your life and how you plan 
to implement some of the key principles. In considering your response, please incorporate 
impacts on your perspectives and relationships, as well as practical shifts in your daily life 
(family, business, etc.).

2.	 WRITE AN EDITORIAL OPINION PIECE on a current "hot topic” or global crisis, addressing 
it from a worldview perspective that incorporates presuppositional analysis.

3.	 WRITE A TRADITIONAL ESSAY on the topic of your choice, or choose from one of the 
following pre-defined topics:

•	 An issue a friend or peer has discussed in which their perspective is not biblically based

•	 An evaluation of a current ideology from today’s culture that does not align with the Bible

•	 A strategic plan for revitalizing the values of your nation

•	 An evaluation of an economic crisis from a biblical perspective

•	 "What Is a Christian Business?"

•	 "What is Success?"

Your essay wil be graded on the following criteria:

•	 COMPREHENSION & THESIS: The essay demonstrates the student’s comprehension 
and synthesis of the curriculum and begins with a strong and easily identifiable thesis.

•	 ANALYSIS & APPLICATION: The essay illustrates analysis of the topic through the lens of 
biblical worldview and provides practical application of Kingdom principles, establishing 
their relevance to real-world issues.

•	 ARGUMENT & CONCLUSION: The major points clearly and effectively support the thesis 
with minor points strengthening the argument. The conclusion reinforces the thesis and 
summarizes how the evidence supports it.

•	 SOURCES & CITATIONS: The essay includes a bibliography with research from 3+ 
credible sources relevant to the topic; consistent footnotes or endnotes are used for all 
references, citations, and quotations.

•	 FORMAT & MECHANICS: The paper is professionally presented, meets the formatting 
guidelines (750–2000 words), and is free from grammar, spelling, and punctuation errors.

Final Project
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OPTION 2: SERVICE PROJECT
Please refer to the email you received for detailed instructions regarding the Service Project.

OPTION 3: CASE STUDY
Please refer to the email you received for detailed instructions regarding the Case Study.

Final Project
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"Transformation" Definition: The process of changing a person or organization into 
a higher degree of conformity to God’s will, His nature, and His structuring patterns.

PRINCIPLES OF RELATIONAL TRANSFORMATION (BEING):
1.	 Moving toward transformation is moving toward God.

2.	 Biblical change is obedience-oriented rather than fulfillment-oriented.

3.	 God builds relationally and so must we.

4.	 To produce change, you must be in the transformation that you are advocating.

5.	 You must embrace evaluation and reject defensiveness.

6.	 You cannot change “the old man” or the “flesh”; there must be a new birth (John 3:3).

7.	 To truly clean up soul damage, you must be in the Spirit yourself (John 3:5; 
Hebrews 4:12).

8.	 Repentance deals with guilt and penalty; transformation deals with motivation, 
goals, and discipline (the three steps to transformation).

9.	 You must be willing to “stand in the pain of the question” and not move out until 
the real answer begins to open.

10.	You must deal with the contradictions that exist between your intentions, your 
beliefs, and your actions (agreement—alignment).

11.	 You must be humble enough to look for models and coaches and use them 
(humility—authority).

12.	You must look for disciples to teach what you are learning (service and level-3 
“knowing”) (James 1:22-26; 2 Corinthians 3:18). The three levels of knowing are: 
conceptual, executional, and instructional.

13.	You must learn how to work out of rest (Hebrews 4:10-11).

PRINCIPLES OF CONCEPTUAL TRANSFORMATION (THINKING):
14.	You must continuously “run into Scripture” as absolute truth and build your 

concepts, thinking processes, and emotional behavior patterns upon it.

15.	You must believe in the law of cause and effect (sanctions).

16.	You must understand that change comes from the inside-out and the bottom-up, 
while leadership comes from the top-down.

17.	 You must be committed to reorganizing your mind’s “bookshelves” for new 
paradigm shifts.

18.	Failure is an invitation to enlist the input of God and others.

39 Master Principles of Transformation
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19.	You must be in reality about where you are now, what must be done to change it, 
and have a picture of what that change will look like.

20.	You must embrace disillusionment as a gift (John 3:19-21).

21.	To act in faith, your inner conversation must be in agreement with your outer 
conversation.

22.	You must look for blockages and find answers to them (seeing).

23.	You must understand that talking about something doesn’t change it.

24.	You must be prepared to give away what you want to receive (the Golden Rule).

PRINCIPLES OF EXECUTIONAL TRANSFORMATION (ACTING):
25.	Transformation is usually much more of a process than an event.

26.	Practice makes permanent, but you must practice the right things.

27.	You must promote proprietorship with those whom you are enlisting so they will 
think and act like owners.

28.	You must clearly understand and practice the distinctive between teaching and 
training (conceptual application).

29.	You must mean the same things with your words as those hearing them.

30.	You must use words that carry the spirit of the change you are seeking to 
achieve (imprinting speech).

31.	You must set goals to achieve on the way that are both measurable and motivational.

32.	You must not build projects beyond the relational base of the organization.

33.	There are three levels of “knowing”: (1) conceptual, (2) executional, and (3) 
instructional.

34.	Transforming an individual or an organization requires that the nature of the 
thing in question be clear in the following ways: (1) the nature of the entity’s 
purpose, gifts, and motivation must be identified, (2) the delivery system must 
be in constant training and upgrading, and (3) the entity in question must have 
the character and discipline to deal with both obstacles and success.

35.	Satan and his followers are extremely intelligent, but they do not have wisdom.

36.	Spiritual warfare takes place on three levels: (1) relational, (2) conceptual, and (3) 
executional.

37.	There are three primary causes of “spiritual pressure”: (1) human sin and therefore 
vulnerability, (2) the laws of sowing and reaping, and (3) genuine spiritual warfare.

38.	When the enemy cannot easily stop us, he gets behind us and pushes us into a 
growth pattern that exceeds our ability to manage it (Deuteronomy 7:22).

39.	The more intense the warfare, the more it reveals where we really are. Under 
severe pressure, we always revert to what we really know.
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Overview of Problem Solving

1.	 Examine the problem:
•	 What is our agenda for solving the problem?
•	 What is the perceived agenda of the people in the problem?

2.	 What are the relational, conceptual, and executional issues involved in the problem?
3.	 Is the problem a “wake-up call" and for whom? Are we awake yet and ready to learn?
4.	 How will we leverage the solution to educate others in the organization and upgrade 

everyone’s skills?

WHAT MUST WE OVERCOME?

1.	 Is the biblical foundation and vision of the person, group, or organization clear?
2.	 Is the problem presenting a threat to that vision, and if so, what is the threat?
3.	 Is the problem revealing a lack of clarity or purpose for the organization, and if so, 

how should we resolve it?
4.	 Is the proposed resolution consistent with our historical purposes and policies?

WHERE DO WE WANT TO GO? 

1.	 What are the feedback systems saying?
2.	 Who are my most proven problem solvers, and what are they saying?
3.	 What prejudices are in me and in others that may be clouding our judgment?
4.	 Is this a “divine interruption” or just a normal problem?
5.	 What kind of help do I need to solve this problem?

WHERE ARE WE?

1.	 New opportunities, 
growth, and 
responsibilities

2.	Greater skills and 
effectiveness

3.	New wealth 
(understanding of 
knowledge; new 
resources)

1.	 Problem analysis 
(cause; roots 
versus symptoms)

2.	Resource analysis 
(tools required to 
solve the problem)

3.	Character analysis 
(what character 
skills are required?)

THE
PROBLEM

Three Things Problem Solving Requires Us to Learn
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The Seven Basic Rules of Problem Solving

1 Dealing with problems properly always takes more time than we 
think; factor in plenty of time.

2 Question #1: Who is responsible to solve the problem?

3 Question #2: With whom is the problem?

4 Question #3: Is the nature of the problem RELATIONAL, 
CONCEPTUAL, and/or EXECUTIONAL (diagram the problem).

5 Learn how to recognize problems that are outside your sphere.

6 If possible, build a balanced council to help solve problems.

7 “Unsolvable problems” are often a sign to readdress a problem 
that was improperly solved in the past.



12

C
o

p
yrig

ht ©
 G

o
S

trateg
ic 20

25

Relational Dynamics within Agreements
Relational breakdowns are to be handled in a very exact way.

The Ladder of Inference

Actions

Beliefs

Conclusions

Assumptions

Affixed 
Meaning

Selected Data 
 & Experience

Real Data & 
Experience

POSSIBLE DYNAMICS 
1.	 Rebellion, independence

2.	 Emotional strongholds

3.	 Trust/mistrust

4.	 Ignorance, pride, humility

PRINCIPLES
1.	 Authority/Roles

2.	 Expectations

3.	 Discernment

4.	 Theological convictions
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Knowledge & Fact I.Q.Self I.Q.

Physical I.Q. Relational I.Q.

1.	 Control of body movement
•	 Body-movement skills
•	 Grace and motion
•	 Trained athletic skills
•	 Posture, etc.

2.	 Eating habits and relationship of body care 
to self and well-being
•	 Diet
•	 Exercise
•	 Sleep

3.	 Social awareness
•	 Breath; body odor
•	 Neatness, etc.
•	 Removal of disturbing habits (i.e., shuf-

fling feet, clucking, feigned laughter, sour 
expression, etc.)

4.	 Physical disciplines
•	 Ability to endure pain without complaint or 

emoting
•	 Voice inflections
•	 “Body language” awareness and control
•	 Development of willpower through bodily 

disciplines (2 Timothy 2:3–10; 1 Corinthians 
9:23–27)

•	 Discreet dress (appropriateness)

1.	 The cultivation and development of 
sensitivity to others
•	 Seeing our effect on others
•	 Cultivating the ability to see others’ point 

of view
•	 Manners and etiquette
•	 Asserting and preferring
•	 Discernment of others’ gifts and character
•	 Empowerment and manipulation

2.	 Teaching-training skills
•	 Ability to receive life and truth from others 

(impartation)
•	 Ability to discern whom you can and can-

not teach
3.	 Covenant-community skills

•	 A revelation of our corporate life in God
•	 The ability to make and hold covenants
•	 Appropriate relationships

1.	 The awareness and harnessing of inner 
attitudes
•	 Fear, hate, envy, lust, greed, affection, joy, 

humor, etc.		
•	 The ability to hold or release appropriate 

emotions at the appropriate time
2.	 The awareness of strengths, weaknesses, and 

tendencies
3.	 The cultivation of spiritual life

•	 Open and self-revealing
•	 Cultivation of faith
•	 Cultivation of death to selfishness versus 

killing our souls

1.	 Secular training	
•	 Education (breadth, depth)
•	 Testing, facts
•	 Retained facts

2.	 Biblical worldview integration (prayer and 
the Word)
•	 The ability to relate cause to effect and 

spiritual linkage (“this is that”) (Acts 2)
•	 Study and interpretation of particular 

academic disciplines (physics, math, 
language, etc.)	

•	 Scripture memorization
3.	 Self-conscious knowledge 

•	 Knowing what you know deeply enough to 
explain and impart it

The Four Areas of Consciousness I.Q.
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DESTINY
•	 Self-Worth: “I am of value, and it matters that I am alive.”
•	 Honor: “I will sacrifice for truth and what God has called me to do.”
•	 Uniqueness: “God carefully conceived me to serve Him.”
•	 Historical Vision: “I was placed here in time by God to serve His purposes for my generation.”
•	 Faith: “God longs to see me do what He says I can do.”
•	 Purpose: “I know why I am here.”
•	 Leadership: “Because of my/our destiny, I/we can withstand trials and oppositions.

 
MILITANCY

•	 Clear Leader: “Jesus is a fighter, so I must be too.”
•	 Fearlessness: “I am not afraid if He isn’t.”
•	 Nobility: “The price of victory is worth pain.”
•	 Reality: “I expect conflict, and I prepare for victory.”
•	 Eternal Values: “My truth is expensive, but it stands up to life.”
•	 Aggressiveness: “I hate what Satan does to people.”
•	 Sobriety: “I know there are casualties.”
•	 Discipline: “If I get out of condition, I will be removed from my place in the battle.”

 
FAMILY

•	 Belonging: “I am a part of something bigger than myself.”
•	 Sensitivity: “I want to honor my family and care for them.”
•	 Longevity: “Our family in God is eternal.”
•	 Teamwork: “As a team, we can do what I could never do alone.”
•	 Placement: “I have a distinct and necessary part to play in our family.”
•	 Oneness: “My lot is cast with those whom God has joined me.”

 
SERVANTHOOD

•	 Selflessness: “My life is found in being spent.”
•	 Patience: “Out of sacrifice, God will give me what is mine.”
•	 Outwardness: “I look for people with whom God wants me to spend time.”
•	 Love: “I serve real people as the embodiment of my love for God and truth.”
•	 Priesthood: “I am a servant to God and people.”
•	 Leadership: “I am training to lead and rule as my ability to serve is perfected.”

Attributes of Commitment
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1.	 SPIRITUAL LIFE: “I study God’s Word daily and spend time in prayer.”

2.	 SPIRITUAL AUTHORITY: “I hear and obey orders from both God and man.”

3.	 PERSONAL DISCIPLINE: “I discipline my body, soul, and spirit regularly as a way of life.”

4.	 RELATIONAL PRIORITIES: “I invest my relational time with other disciples and those 
seeking to become disciples.”

5.	 STRATEGIC LIVING: “I pursue the discovery, development, and release of God’s gifts in 
my life and seek to live strategically.”

Basic Attributes of Disciples

Qualifications for Mentoring and Being Mentored
God, our model for every aspect of life, builds in a way that enhances and develops 

relationships. The following are negative influences we need to watch for and keep our 
disciples “washed” from:

*Pelagian: One agreeing with Pelagius in denying original sin and, consequently, in holding that man has perfect freedom to do 
either right or wrong.

Potential Negative Influences

Negative Cultural Influences
1.	 Egalitarianism (rejection of authority)
2.	Pelagianism (rejection of external discipline)
3.	A “rights” versus responsibility attitude (the 

blame game)
4.	A primary concern for cultural correctness 

rather than principles of integrity

All of these are faith-killers!  
Without faith it is impossible to please God or grow.

Negative Company Influences
1.	 Gossip (illegal speech)
2.	Unresolved conflicts
3.	Negative agreements (watch you)
4.	An "us" versus "them” mentality 

Building Relationally



16

C
o

p
yrig

ht ©
 G

o
S

trateg
ic 20

25

1.	 Holds Father’s heart and success of 
Father’s work as his own (Luke 16:10)
•	 He identifies first corporately, then 

as an individual
•	 Thinks in terms of responsibilities

2.	 Uses the language of US, WE and 
OUR because he is family oriented

3.	 Honors headship and covers 
nakedness of Fathers; sons do not 
delight in the nakedness of a leader
•	 If we give ear to nakedness, we 

undermine our cause
•	 We need to guard the way we speak 

to each other
•	 We cover nakedness, not sin
•	 Difference in motivations will 	show 

up under pressure

4.	Naturally honors chain of command 
(Luke 7)
•	 A good soldier takes orders from 

any officer
•	 Recognizes real authority
•	 Also recognizes lack of real 

authority

5.	 Secure sons don’t focus on loyalty but 
the joy of working together

6.	Shares inner conversations (doubts, 
fears)

1.	 Tends to do his own thing
•	 Ambitious and desires to begin 

prematurely, often independently. God 
always gives us the opportunity to 
seize what He wants to give us (i.e., a 
premature reality) (Matthew 4;  
1 Corinthians 12:27)

•	 Willing to settle for God’s good versus 
God’s perfect will

•	 Thinks in terms of rights

2.	 Uses the language of ME, MY, and MINE be-
cause he thinks in terms of ministry, job, etc.

3.	 Trades in the coinage of revealed flesh; his 
wage is discovering nakedness
•	 Presses for equality and level speech
•	 Offended by nakedness
•	 Difference in Noah’s sons’ responses: 

ambition
•	 Can’t discern between intimacy and 

familiarity
•	 Presses hard to define his or her “own” 

territory

4.	Unwilling to honor authority; selective 
about whom they yield to	
•	 Test of a hireling’s heart: Ask him to sub-

mit to someone he doesn’t “witness to”
•	 Often confused
•	 Continually needs redefinition of author-

ity because it isn’t in his heart to submit

5.	 Focuses on loyalty and reveals insecurity, 
need of position, desire for privilege 	
(Matthew 26:33)

6.	Shares only what he wants you to know

THE HEART OF A SON THE HEART OF A HIRELING (SLAVE)

Serving Son vs. Slave Who Serves
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THE HEART OF A SON THE HEART OF A HIRELING (SLAVE)

9.	Bonds new/weak people to family

10.	Focuses on welfare of the people
•	 Conversation and time involvements 

reflect caring for the flock

11.	Can be secure to accept and welcome 
confrontation and change (Hebrews 
12:1–15)
•	 Responds to discipline
•	 Reveals level of trust

12.	Has “puppy feet” (i.e., you can see his 
potential for growth)

8.	 Has generational vision (spiritually 
and naturally)
•	 Wants to share life with fathers 

together down to third generation
•	 Willing to sow life into training 

next generation of leaders versus 
pursuing his own glory

8.	 Obtuse; self focused; “my ministry” versus 
kids/grandkids in the spirit
•	 Talks about finding his own truth and 

discovering his own ministry/calling
•	 Always wants wages and to pick and 

choose involvement
•	 Won’t produce Isaac and Jacob

9.	Bonds new/weak people to self

10.	Unfathered men tend to focus on 
appearance: meetings, numbers, events, 
success, “whom I know…"
•	 The leaven of the Pharisees is “…to be 

seen of men…” (Matthew 6)
•	 Negative manifestation; a critical spirit

11.	Confrontation and correction offends
•	 Reveals level of mistrust
•	 Independent contractors—outside 

ministries
•	 Puts steel walls around whom you let 

them touch!
•	 Offends by confrontation and correction 

12.	Appears to have matured by themselves 
and has no need of your input
•	 Agenda: what he will add to you versus 

what you can add to him

7.	 Always entreats father and always 
comes with open hand for input

7.	 Carries offenses against leaders
•	 Cultivates rejection and mistrust
•	 Results in slander 

Real sonship manifests itself through a spirit that is willing to be adopted into someone 
else’s house. When a father abandons his sons, those sons must be adopted elsewhere.

One must cultivate the heart of a son and be anchored in Father’s heart and vision before 
they can be commissioned into the work of building the city of God.

Serving Son vs. Slave Who Serves
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Teaching and training both desire to take someone to the place of biblical integrity— 
that is, virtue that holds to its own nature, regardless of what it encounters.

1.	 Teaching is didactic: The teacher is 
the primary communicator. You can 
learn from a book, but you cannot be 
trained from a book.

2.	 The object of the teacher is the 
listener, i.e., one who responds to 	
verbalness with verbalness.

3.	 The goal of the teacher is to impart 
the concepts he knows and to 	
stimulate both memorization and 	
connective interaction with other 
knowledge and critical analysis.

4.	 “Knowing,” from a teaching point 
of view, carries with it the ability 
to speak what you hold as a belief 
system. A belief system can be 
asserted, not usually “proven.”

5.	 Teaching involves intellectual 
"imprinting” (the “Kodak moment”).

6.	 Teaching involves introducing 
concepts, connecting them to other 
concepts, and reviewing what they 
mean.

7.	 Teaching is based on intellectual pre-
suppositions about the nature 	of life.

1.	 Training is Socratic: It induces a 	
deep question–answer, demonstration–
evaluation interaction between the 
trainer/discipler and the disciple.

2.	 The object of the trainer is the disciple 
who demonstrates what he has seen and 
heard for the purpose of evaluation and 
correction.

3.	 The goal of the trainer is to impart himself 
to his disciple, that 	is, how he thinks, feels, 
and acts.

4.	 “Knowing,” from a training point of view, 
means the ability to 	demonstrate and 
impart as in Acts 8:1–7.

5.	 Training involves “imprinting” of thinking, 
acting, and feeling.

6.	 Training involves the process of 	think  
watch  do  be adjusted  do again  
think about the essence  practice again 
with instruction.

7.	 Training is based on applying what you 
have been taught to train others.

TEACHING: THE MANY TRAINING: THE FEW

Teaching vs. Training



19

C
o

p
yr

ig
ht

 ©
 G

o
S

tr
at

eg
ic

 2
0

25

1.	 Teach
2.	 Demonstrate
3.	 Restate the idea or concept
4.	 Student demonstrates the concept 

(interpret and define in the process)
5.	 Restate and correctly reinforce
6.	 Clear parts of the whole ideas to work on
7.	 Watch them practice
8.	 Real-time application with later discussion/evaluation
9.	 Have them begin to teach others the same things

REAL MASTERS DEMONSTRATE!

GROWTH IS SPIRALED TO STAGES AND LEVELS. 
EXPECT THE LOOPS!

Train Demonstrate Correct Practice
Alone Demonstrate Practice

Alone    

The Training Process
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OBSTACLES TO BE 
CLEARED IN THE TRAINER

1.	 Clarity on: All are involved
•	 Teacher  information
•	 Pastor  relational care
•	 Father  belonging
•	 Coach  one who presses the 

limits

2.	 Discovery of the pupil’s 
learning patterns

•	 Inductive  part to whole
•	 Deductive  whole to part
•	 Reasoning  relating
•	 Relating  reasoning
•	 Watching
•	 Hearing
•	 Kinetic moving

3.	 The trainer must ask their 
pupils the right questions for 
their stage of development

•	 Build from simple to complex
•	 Build from the known to the 

unknown

OBSTACLES TO BE 
CLEARED IN THE DISCIPLE
1.	 Emotional strongholds

•	 Temperament/calling
•	 Generational issues
•	 Pain, fear, anger, etc.

2.	 Intellectual strongholds
•	 Education
•	 Presupposition: The mind 

justifies what the heart has 
chosen

•	 Ethnic identity 
(perceived loyalty)

3.	 Spiritual strongholds
•	 Heritage/loyalty
•	 Demonic influences

4.	 Physical strongholds
•	 Addictions
•	 Comforts
•	 Fear of limits/pain

5.	 Fear of evaluation
•	 Failure/rejection
•	 Asking stupid questions

MAJOR 
LEARNING ISSUES

1.	 Learning How to Listen		
(Isaiah 50:4–5)

•	 In Christ, to hear next word, we 
must be obeying the last word 
(Matthew 13:12).

•	 We must be able to hear 
correction/instruction against 
ourselves.

•	 We must hear with an ear to 
doing (James 1:22–24).

•	 We must hear in relationship 
to a sequence (Isaiah 28:9–10).

•	 We must know whom to listen 
to and whom not to listen to 
(“rabbit ears”).

•	 Your being must not be 	
“trafficked” (Matthew 13:22) 
so that you can’t ask the right 
questions (Isaiah 40:6).

•	 We must listen for confirming 
witnesses (Deuteronomy 17:6; 
John 5:8). 

2.	 Learning How to See 		
(Isaiah 11:1–3)

•	 We see out of our agenda, i.e., 
what we want to see or 	
expect to see (ask).

•	 We see out of the skills with 
which we have been trained to 
see (Who has taught you how 
to see?).

•	 We see as we are trained to 
know what to look for. Review 
what they saw!

3.	 Learning How to Speak 	
(Proverbs 18:21)

•	 The words must mean the 
same things and carry the 
heart as well (Transformation 
Principles #29–30).

•	 We must speak out of unity 
between our inner/outer 
conversation.

•	 We must speak in relation 
to our audience and our 
relationship and their depth. 

•	 Our speech must be controlled 
so that our mouth creates 
what we want in the long run.

Skills, Hindrances & Issues in  
Training/Mentoring
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There are TWELVE FOUNDATION STONES broken out into TWO GENERAL GROUPINGS. 
All of them are inter-related for both individuals and organizations:

Internal Motivation & Faith Issues
1.	 Our motives
2.	 Our faith
3.	 Our knowledge source
4.	 Our prayer base
5.	 Our applied engiftment
6.	 Our willingness to take responsibility

Strategic “Blueprint” Issues
7.	 The Word as our measuring line
8.	 The Trinity as our building pattern
9.	 God’s design for this building as our 

intentional pattern
10.	Relationships as our foundations
11.	 Functioning biblical authority as our 

cohesion
12.	Appropriate communication as our point 

of honor

TWELVE FOUNDATION STONES (BUILDING PRINCIPLES)

Twelve Foundation Stones
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•	 Service & relational 
empowerment

•	 Value-given
•	 Strategy
•	 Intentionality
•	 Results

1. Customers

5. Managers

8. Compensations

6. Service/Products 4. Owners

2. Suppliers

7. Operations 3. Employees

A CHRISTIAN BUSINESS is a commercial enterprise that consistently serves its 
customers, suppliers, and employees with monetary compensation, products, 
and services which bring value to their lives before God by applying biblical 
principles and ethics in such a way that God’s Spirit has free access over the 
actions, operations, and profits of those who own and operate the organization.”

Definition of a Christian Business
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# CONCEPT ANALYSIS

1 Consistent Service

2 Customer Relations

3 Supplier Relations

4 Employee Relations

5 Monetary 
Compensation

6 Life Values

7 Application of 
Biblical Principles

8 Application of 
Biblical Ethics

9 God’s Spirit Has 
Free Access

10 Actions, Operations 
& Profits

11 Business Owners

12 Business Operators

"How Does Your Business Measure Up?" Student Worksheet
REFERRING TO THE DEFINITION OF A CHRISTIAN BUSINESS:



24

C
o

p
yrig

ht ©
 G

o
S

trateg
ic 20

25

Virtually every believer called to the marketplace desires to work in, help manage, or build a 
business enterprise honoring Christ. Many have called this idea a “Christian business.” This, 
of course, raises the questions, “What is a Christian Business?” and if it exists, “What does 
it look like?” Over the years, I have sat in many a discussion trying to definitively answer 
these questions. It raises interesting issues we need to continue to discuss. What follows 
is an attempt to broadly sketch out some of the main concerns surrounding this issue and 
hopefully provide some helpful observations and working conclusions.

What is a “Christian Business?”
Good questions generate helpful answers. Permit me to ask several that should help us see 
deeper into issues that define the kind of business that glorifies Christ.

1.	 Spiritually speaking, is a business a noun, verb, or both? Put another way, isn’t a business 
more a description of something in motion more than a fixed and static object? While it 
is both a noun and a verb in this sense, we all should agree that it is a living thing and, 
therefore, constantly defining itself by its responses and disciplines. Like all living things, 
it is in flux and, therefore, capable of running like a “Christian business” more or less so 
from year to year.

2.	 Is a business an impersonal thing and therefore not capable of being “Christian,” and 
therefore, don’t Christians simply run the enterprise in a Christ-like manner? This is a 
common opinion, true or not.

3.	 How do we evaluate the word “Christian” when applied to an organization? Is that top-
to-bottom and all practices in between or what? Can a “Christian business” be full of 
syncretistic mixture and still be “Christian?”

4.	 Are we clear enough yet to definitively define economic policies, as well as service 
policies, as to what accurately constitutes a “Christian business?” Where do we stand on 
what scriptural verses apply here, and how do they apply beyond our preconditioned, 
liberal-conservative, socially ingrained paradigms?

Having raised these issues, let me now attempt to define what a Christian business looks like 
in motion.

Our Working Model Definition
A Christian business is a commercial enterprise that consistently serves its customers, 
suppliers, and employees with monetary compensation, products, and services which bring 
value to their lives before God by applying biblical principles and ethics in such a way that 
God’s Spirit has free access over the actions, operations, and profits of those who own and 
operate the organization.

Now let’s begin to unpack what this comprehensive definition attempts to communicate. We 
know up front that it won’t “do it all.” Nonetheless, the exercise should help us think through 
what we are after: God’s Kingdom impacting the marketplace and thereby glorifying Christ in 
the here and now.

Essentially, my compound definition will encourage us to discuss twelve different aspects of 
what constitutes a Christian business. I trust that what follows are the essentials.

The Christian Business: 
If It Exists, What Does It Look Like?
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An Analysis of the Premise
Taking my definition apart, let us now analyze its components phrase by phrase:

ISSUE #1: “that consistently serves”:

As already stated, a “business” is truly both a verb and a noun. It is alive and in motion. 
“Consistently” deals with the phenomenon that having set Christian policies and practices 
once and for all, begs the reality that life and rulership, while guided by laws and principles, 
require constant decision making and application. As Paul says in 2 Corinthians 3:6, “The letter 
kills but the Spirit gives life.” Truth, while conceptually static, is in fact Christ’s life in motion 
(John 14: 6). The legalists and the “walking frozen” modeled by the Pharisees hated Christ 
because He lived out this reality. The motion and constantly diligent application of biblical 
principles must keep time and rhythm with the daily challenges of their proper application. 
A temple or church may have been consecrated as a “Christian building,” but depending on 
what is going on in it now, it may in fact bear little resemblance to Christ. A Christian business 
may be labeled as such, not because of what it was, so much as what it is now.

ISSUE #2: “serves its customers”:

This is a relative no-brainer but worth noting. An organization’s ability to serve its customers 
in a biblical manner presupposes that it sees people as objects of Christ’s love whose needs 
must be met in such a way that the Christian organization becomes a godly epistle “known 
and read of all men.” In other words, our services and products should be evangelistic in their 
excellence; prophetic in anticipating customers’ needs; pastoral in relating to people with 
dignity, not using them; teaching by modeling principles throughout the organization and 
calling people up to them; and apostolic by demonstrating how a multi-tasked organization 
lives internally righteous while reaching out as a mission that exemplifies virtue and transcends 
simply “profits and return on investments” as its driving force.

ISSUE #3: “suppliers”:

Those who supply our ability to conduct our business should be honored and not constantly 
pressured to “bless us” at their expense. Suppliers are often treated as those low on the “food 
chain.” Our suppliers should be paid promptly and certainly not used to help us manipulate 
the cash-flow game. Our suppliers’ testimony of our business should be as exemplary as our 
customers’.

ISSUE #4: “and employees”:

All we’ve said about serving customers and suppliers must apply equally to employees. The 
principle is simple: God’s Word is a sharp, two-edged sword that cuts both ways. When we 
apply it outwardly, it cuts back into us and measures us against God’s Word and standards as 
well. In this sense, if the “customer is always right,” so are the employees. Christ’s “Golden Rule” 
is alive and well in any truly Christian business. We must treat others as we treat ourselves. 
By analogy, true success must be defined by the flight of a balanced and free-flying bird: the 
wing of the customer and the wing of the employee are properly connected, functioning, and 
equally balanced by the guiding leadership directing them both.

ISSUE #5: “monetary compensation”: 

Paying people and organizations fairly and competitively is the beginning point of economic 
justice. A Christian business should be known as an excellent provider and one that not only 
stimulates excellent work habits but service beyond the norm because their compensation 
models this concept. Beyond that, profit-sharing and ownership stimulants should reflect 
God’s principle of co-working and proprietorship (Romans 8:17). 
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ISSUE #6: “bringing value to their lives before God”:

Now we get into the weighty issue of whether or not the services/products we offer are truly 
serving people and their needs and wants in accordance with what Scripture lines out as pleasing 
to God. Giving the customer what they want is, in some cases, contributing to their death, either 
spiritually, physically, or both. For example, a very well run and profitable brothel that serves its 
clients efficiently, hygienically, and at reasonable prices won’t qualify! Perhaps my example is 
too obvious. Okay, what about products or services that solely cater to vanity? How about legal 
services that defend people in ways that make the issue solely about the law, not innocence, 
guilt, or justice? How about pricing that is common to the market but systemically exorbitant? 
And of course, the “sin” commodities of alcohol and tobacco have been debated for years. 
Services that a Christian company cannot offer and remain “Christian,” no matter how well the 
enterprise is run, demand serious thought and prayer by all believers. 

ISSUE #7: “applying biblical principles”:

I will assume we all believe and seek to apply God’s Word as the final and authoritative 
standard for our conduct and services, both personally and in our marketplace ministries. 
Nevertheless, we must confess that the issues of omission and commission are more in play 
than we might like to admit. I will go out on a limb and say that, in many ways, few churches 
are yet successfully exegeting God’s Word in terms of biblical economics and business policy. 
I’ve personally been at it many years and harbor few illusions that I see but a portion of what is 
there. We are beginning to see more and more discussion of God’s Word as it applies to these 
areas. Yet, we may have a long way to go, especially when we throw into the mix the tension 
and balancing of social productivity with social justice. I suggest the path of humility here 
and an aspiration to become a truly Christian business, rather than claiming we have arrived.

ISSUE #8: “and ethics”:

Indeed. Ditto to what we just pointed out. While we may see more in this area, I suspect there 
is still much more to understand. Ethics brings into play not just the more obvious virtues of 
honesty, justice, biblical morality, truth, virtue, etc. Ethics takes us into the realm of relational 
climate, discipling, and the like. Is it biblically ethical to not empower others if they are willing 
and able to be discipled at the workplace? That is certainly an ethical issue. Ethics likewise 
touches fair wages and incentive profit-sharing. It demands the very core question, “If Jesus 
ran this company totally, what would it be like to work here, and how would He relate to His 
clients?” Ultimately, ethics are about love, and the balance between love and efficiency is the 
bridge all believers long to discover and walk out.

ISSUE #9: “God’s Spirit has free access”:

If, as Scripture says in Romans 14:17, “the Kingdom of God is in the Holy Spirit,” then a Christian 
business must, in some real way, be in and led by the Holy Spirit. He is here to lead us into “all 
truth” (John 14:16-17), meaning economic truth, business truth, and ethical truth, and He is 
here to help us interpret God’s laws as already cited. He must be the Chairman of the Board 
and CEO in order for our business to begin to qualify as truly Christian. We must be able to 
discern His voice and find His peace and consensus within us, both personally and with the 
other leaders of the enterprise. This means we must do more than simply pray at our corporate 
times of decision making and implementation. It means we must grow to know His voice with 
humbled consciousness but discernible clarity. To say that the Holy Spirit has free access is a 
real mouthful. That means from the bathrooms to the boardrooms; from our spoken thoughts 
to our unspoken thoughts; from our pricing policies to our unspoken “political games” within 
the organization. If the Holy Spirit is really there, there will be a climate of faith and a release 
of His power and gifts that are appropriate to both His presence and the spiritual capacities 
of the believers and non-believers alike in the enterprise. If we want prayer in school and our 
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Congress to open with prayer, what about its role in the marketplace? I have seldom found 
prayer to be offensive to unbelievers if it is God-centered and invoking His safety and enabling 
presence for all concerned.

ISSUE #10: “over the actions, operations, and profits”:

While we may have no problem with the actions and operations side of the business, do we 
believe that it is fanatical to bring in the issue of profit? We must. How will they be handled, 
and who will decide? If profit is viewed as man’s issue or a stockholder’s concern, I think we 
have a problem with the Spirit of God having free access. This takes us to the next two points.

ISSUE #11: “of those who own” and Issue #12: “of those who operate”:

Combining these two separate issues for the sake of brevity, we can say one thing for sure: 
requiring those who operate the business to function in a godly way, even if they are different 
than the owners, is both a relative “given” and a relative no-points-scored-here item. The 
owners have control or should have control over the operators. The issue here is, does God 
have control of the owners or does someone else? Many years ago I heard Bill Gothard raise 
this question in an indirect manner. He asked, “Why should God bless you in a publicly held 
corporation when He has to bless so many sinners to do it?” While the question is a little 
different, it is in the same business phylum. Can an otherwise truly Christian business be 
such if the control of its fruit is not fully subject to God but rather subject to secular banks, 
creditors, shareholders, or the like? I rest my case.

Some of you surely will have thought of errors and omissions, but our goal here is to 
stimulate insight and debate. While we may not have answered all the questions surrounding 
a “Christian business,” I trust our short journey has been beneficial and will elicit questions 
worthy of our Master’s responses. We thank God for the revival that is coming through and 
in the marketplace. The proof of its coming is the eruption of numerous forums, such as this 
magazine, that have captured the interest of the major, secular magazines such as Time, 
Newsweek, and Fortune over recent times. The real issue is, will we produce something vital 
enough to bring real transformation to the world or simply something “Christian enough” to 
gain notoriety but so weak that it only provides an inoculation against the real thing which 
God surely desires to bring?

I submit to you that if we will take these twelve general attributes of a Christian business 
seriously and seek God’s help in responding in depth and consistency to them, we will not 
simply inoculate, we will transform. Please, re-read the definition and refine it, measure yourself 
against it, and make its application company policy as it serves your purposes. What an 
opportunity and responsibility God has given to us in the marketplace in this dawning hour!

Originally published in the January/February 2003 edition of Business Reform magazine 
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Prayer for the faith-basis of our business ministry:
1.	 Father, extend Your Kingdom through my stewardship of resources, leadership skills, 

and relational responsibilities where I serve You in the marketplace.

2.	 Father, let me build with You and the Holy Spirit as You teach me to see, hear, and sense 
Your working with me.

3.	 Father, let me fear only You and understand that I disappoint only You through my 
ignorance or disobedience, and let me act in faith and obedience toward all people and 
situations.

4.	 Father, keep my six basic ministry priorities in Your order for them, speaking to me 
about what, when, and how to do Your perfect will in each of them:

•	 My service to You

•	 My service and care of my family

•	 My service and care of my spiritual family

•	 My ministry to the Kingdom through the marketplace

•	 My concern for the unsaved

•	 My service as a godly citizen to my community and nation

Prayer for the oversight and growth of our business ministry:
5.	 Father, keep my spouse and me in agreement on the major issues of this ministry.

6.	 Father, keep Your strategy for growth, investment, and giving always before me as a 
guide and measuring rod.

7.	 Father, help me to keep those whom You have given to me for wise counsel informed 
and aligned with me in our ministry according to Your will.

8.	 Father, keep me building relationally with all those with whom I work in such a way as 
to glorify You.

9.	 Father, keep my eyes on the true issue of growth in this ministry, which is obeying You, 
and let me continue to see profit as a fruit, not a goal.

10.	Father, keep me ethically, morally, and relationally clean, and protect me and those with 
whom I labor from presumptuous sins.

Ten Prayers for Obedience  
for My Business Ministry with God
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Applicable to groups studying The Freedom Series 
as a supplement to Doing Business God's Way

Doing Business God’s Way, Chapter #1:
God Is Building a Family Business

Doing Business God’s Way, Chapter #2:
Maturity Comes by Stewarding Property

Doing Business God’s Way, Chapter #3:
Generational Wealth and the Family Unit

Doing Business God’s Way, Chapter #6:
What Money Reveals about People

Doing Business God’s Way, Chapter #7:
Risk, Self-Respect, and Redemptive Struggle

Doing Business God’s Way, Chapter #8:
Economic Consequences of Disobedience

Freedom Series Lesson #1 
God Is Building a Family Business

Freedom Series Lesson #2
Called by God to Steward His Creation 

Freedom Series Lesson #4
Private Property: Cornerstone of Freedom

Freedom Series Lesson #6
The Nature of Money & Mammon

Freedom Series Lesson #7
The Free Market vs. Bureaucracy:  
Causes and Cures

The Freedom Series #8
Economic Consequences of Disobedience 

ALIGNS
WITH

  

  

  

  

  

  

Freedom Series Lesson Alignments
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Aberration (MW)	 The act of wandering; deviation from truth or moral rectitude.

Absolute (FS)	 A concept which is not modifiable by factors such as culture,
individual psychology, or circumstances, but which is perfect and 
unchangeable. Used as an antithesis of relativism. 

Agnostic (FS)	 A person who does not know or thinks it is impossible to know
whether there is a God.

Agreement-Alignment	 The discipline of observing and connecting what people say they
Practices (GS) 	 believe in and are committed to do, with what they are actually 

producing. 

Anthropomorphism (NT)	 The metaphorical use of human characteristics in speaking about 
God. The entire ancient world, including the Bible, represented 
deity in human terms.

Antimony (DP)	 An obsolete synonym for paradox or contradiction.

Antinomianism (MW)	 A view originating with Johann Agricola in the 1500s which holds 
that under the gospel dispensation of grace, the moral law is of 
no use or obligation because faith alone is necessary to salvation. 

Apocalyptic (NT)	 Pertaining to revelations of the end of the world with a particular
interpretation of the world’s destiny and the cosmic history of 
mankind.

Apologetics (BA) 	 The establishment of the truthfulness of a worldview. Christian 
apologetics attempts to bring understanding to the implications 
of the faith to a fuller extent; it philosophically and theologically 
constructs the biblical framework of the Christian worldview, 
pointing out the inconsistencies and inadequacies of alternative 
perceptions. 

Apostasy (MW)	 An abandonment or falling away from real or imagined allegiance;
the renunciation of one’s religion, creed, or politics.

Aposterion (BA)	 A method of thinking that goes from particulars to universals; 
aposterion knowledge is based on the evidence of sense experi-
ence; such knowledge is only probable.

BA	 =	 Both/And: A Balanced Apologetic, R.B. Meyers

NT	 = 	 The New International Dictionary of New Testament Theology by Colin Brown

EP	 =	 Earl Pitts’ definition

DP 	 =	 Dictionary of Philosophy 
FS	 =	 Francis Schaeffer’s definition

GS	 =	 GoStrategic

MW	 =	 Merriam-Webster’s Twentieth Century Dictionary

GoBusiness Glossary
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A priori (BA)	 A method of thinking that goes from universals to particulars; a 
priori knowledge is based on the innate capacities and knowledge 
of the human mind, logic, the image of God in man, and general 
and special revelation; such knowledge is necessary and universal 
and, thus, certainly true.

Axiology (MW)	 The branch of philosophy dealing with the nature of value and types 
of value, as in morals, aesthetics, religion, and metaphysics. 

Axioms (GS) 	 The fundamental laws and principles (roots) that serve as the  
foundation for ideas, concepts, or equations (shoots); transcendent 
concepts that cannot be deduced from other principles, as they rep-
resent the starting point from which other statements are derived.

Choice-Based	 A market economy where individuals have the freedom to make 
Economy (GS)	 decisions regarding employment, production, and pricing, with the 

power of choice driving capital creation and fostering innovation.

Command-Based	 An economy in which the government centrally plans and controls  
Economy (GS) 	 economic activities including employment, production, and pricing  

based on perceived societal needs rather than market forces.

Continuity (MW)	 Connection uninterrupted; cohesion; close union of parts; unbroken 
texture; as, philosophers talk of solution of continuity.

Corollaries (GS)	 The derivative or ancillary laws or principles that are derived from 
their axioms (shoots).

Deism (MW)	 Belief in God based on reason rather than revelation or the teaching 
of any specific religion. The word originated in England in the early 
17th century as a rejection of orthodox Christianity. Deists assert 
that reason could find evidence of God in nature and that God 
created the universe then left it to operate under the natural laws 
He devised.

Demonology (MW)	 The study or science of demons.

Determinism (BA)	 The theory that the universe is so constructed that everything occurs 
as the inevitable consequence of antecedent causes.

Dialectic (MW)	 The name given to the art of reasoning or disputing, or the branch
of logic which teaches the reasons and modes of reasoning, or of 
distinguishing truth from error; the method of investigating truth by 
analysis; also, the science of ideas or of the nature of laws of being.

Dichotomy (FS)	 Division into two separate parts. 

Discontinuity (MW)	 Division of parts; want of cohesion.

Dualism (GS)	 The false separation of spirit and matter wherein the material world 
or “results” are deemed less important than ideas, intentions, or 
spiritual things. The Gnostics were dualist in that they held that 
matter and spirit were two ultimately opposing realms. Dualism 
may also denote the doctrine that good and evil are the products 
of two equally ultimate first causes. Practically, dualism exists 
when there is a split between sacred and secular and between the 
eternal and temporal. 
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Ecclesia/Ekklesia (GS)	 Originates from the assembly of citizens of an ancient Greek state. 
From the word, ek, which means “out of” and klesis which means 
“a calling.” It describes those “called out to rule” in the colonization 
of a conquered and submitted territory. The Church is designed 
to become an ecclesia/ekklesia for the earth (Matthew 16:18-19).

Economics (MW)	 The science of the useful application of the wealth or material 
resources of a country. It can be traced back to the Greek word, 
oikonomis, which translates as “the management of a household.” 

Ecumenical (MW)	 Pertains to the Christian Church as a whole, furthering or intending 
to further the unity or unification of Christian churches.

Egalitarianism (GS)	 All mankind is equal and no one human has valid authority over another. 

Empiricism (BA)	 The epistemological theory contending that the only source of 
knowledge is experience which is derived from the senses.

Enlightenment (FS)	 A European philosophical movement of the 18th century characterized
by rationalistic methods.

Epistemology (FS)	 The study of knowledge; the part of philosophy concerned with the 
theory of knowledge and its nature, limits, and validity. 

Equal Yoking (GS)	 The coupling, joining, or connecting of people or organizations that 
have common values, goals, strategies, and, ultimately, worldviews. 

Eschatology (NT)	 The doctrine of last things; the end of the world; the second coming 
of Christ; the resurrection of the dead; the last judgment; the cre-
ation of the new heaven and earth. Statements about the end of 
history already accomplished by Christ, the future hope of Chris-
tians, and the end of the world may all be termed “eschatology.”

Ethics (D)	 The science of morals involving questions of what is right or wrong, 
good or bad, and how we ought to behave. 

Etymology (GS)	 The origin and development of words with a view to ascertaining 
their radical or primary significance.

Evidentialism (GS) 	 A method of logical justification whereby a person’s belief system 
(faith) is based solely on the evidence that person has. Evidentialism 
is clearly a faulty logical process since 1) limited human beings 
can possess only limited evidence, and 2) the interpretation of all 
evidence is determined by one’s presuppositions. 

Existentialism (BA)	 The belief that the universe is basically irrational and that man is 
responsible for inserting meaning into his individual existence. Phil-
osophical expressions are usually atheistic and pessimistic. Theo-
logical existentialists stress man’s absolute dependence on God 
and the subjective and non-cognitive facets of religious experience.

Generation (MW)	 A single succession in natural descent; the people of the same 
period or living at the same time.
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Gnosticism (NT)	 Various religious movements which make redemption and man’s 
liberation dependent upon knowledge of the nature, origin, and 
goal of the world and human life as well as of the heavenly regions. 
A syncretistic form of religion which drew elements from Judaism, 
eastern religions, and Christianity. It flourished in the 2nd Century 
AD and continued until the 4th century.

Hedonism (DP)	 The principle that happiness (defined in terms of pleasure) is the 
sole and proper aim of human action. The doctrine that no one, in 
fact, ever does or ever can act, save to further his own pleasure.

Hellenism (NT)	 The period of Greek culture from Alexander the Great (356-323 B.C.) 
to the beginning of the Christian era. It is characterized by the 
natural interpretation of Greek and Oriental cultures, the exten-
sive mingling of populations, the idea of the inhabited world, the 
common use of Greek as the world language, the ascendancy of 
philosophy over poetry, and syncretism in religion.

Heresy (MW)	 A doctrine, opinion, or set of opinions or principles at variance with 
established or generally received principles; an opinion or doctrine 
tending to create division.

Hermeneutics (GS)	 The science that teaches us the principles, laws, and methods of 
interpretation.

Holism (GS)	 From the Greek, holos, meaning “all, entire, total.” The idea that all 
the properties of a given system (material, economic, social, etc.) 
cannot be determined or explained by its component parts alone. 
Instead, the principles that govern the system as a whole determine 
in an important way how each of the parts must behave.

Humanism (BA) 	 The worldview that conceives of humanity as the supreme factor in 
reality. 

Ideology (MW)	 A treatise on ideas. The doctrine that ideas are derived exclusively 
through sensation. A mode of thinking or interpreting; a method 
of observing. 

Jurisdictions (GS)	 The spheres of government, laws, or social groupings that are distinct 
from one another and charged with specific and limited respon-
sibilities. 

Jurisdictional	 The process of analyzing problems through the lens and grid of 
Problem Solving (GS) 	 the five jurisdictions of government, assessing each jurisdiction’s 

individual or joint responsibility for implementing solutions, and 
determining how each jurisdiction can appropriately contribute 
to a holistic solution.

Kingdom of God (GS)	 The Kingdom of God is the reality of the spiritual and material 
universe which God created and manages through 1) His son, Jesus 
Christ, 2) obedient mankind, and 3) the principles, purposes, and 
values interwoven by God into the fabric of His glorious creation.

Logic (BA)	 A study of the principles by which one may distinguish correct from 
incorrect reasoning.
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Mammon (EP)	 An Aramaic word denoting an entity in the spiritual realm that 
influences the hearts of mankind to love and serve money and 
place disproportionate value on money in the physical realm. 

Marcionism (MW)	 The doctrinal system of a sect of the 2nd and 3rd centuries A.D. 
accepting some parts of the New Testament but denying Christ’s 
corporality and humanity and condemning the Creator God of the 
Old Testament. 

Mediating Grace (GS)	 The concept and reality that God releases gifts and parts of Himself 
to us through one another as His servants, messengers, or surrogates. 

Metaphysics (NT)	 The branch of philosophy dealing with the principles and conditions
of all beings that lie behind physical nature.

Methodology (MW) 	 A body of methods, rules, and postulates employed by a discipline; 
a particular procedure or set of procedures. 

Monism (MW)	 The doctrine that there is only one ultimate substance or principle, 
whether mind (idealism), matter (materialism), or some third thing 
that is the basis of both.

Natural Law (BA)	 A fundamental principle of right or justice that human reason can 
supposedly discern, usually by intuition. A set of values and im-
peratives rationally discerned by observing and reflecting on the 
nature of things.

Nihilism (MW)	 The doctrine that nothing exists or can be known; skepticism 
concerning knowledge and actual existence. 

Objective Truth (GS)	 Truth based on the revelation God has given to man in the Scriptures.

Ontology (GS)	 A philosophical term referring to the study of the nature of being 
(existence). 

Pantheism (MW)	 The doctrine that the universe, taken or conceived as a whole, is
God; the system of theology which maintains that the universe, 
man included, is God, or simply modes or manifestations of God.

Paradigm (GS)	 A philosophical or theoretical framework from which conditions 
are observed and understood; a way of viewing or thinking about 
a subject that is bound by particular assumptions about that 
subject and its relation to the world; an internal conception of the 
world used to interpret or explain the external world.

Paradigm Shift (GS)	 A change in paradigm or the creation of a new paradigm. 

Paradox (BA)	 An apparently self-contradictory assertion that is nevertheless 
made on the ground that to eliminate the apparent contradiction 
would involve denying some truth.

Pelagian (MW)	 One agreeing with Pelagius in denying original sin and consequently 
in holding that man has perfect freedom to do either right or wrong. 

Pelagianism (GS)	 Rejection of external discipline.

Pluralism (MW)	 The simultaneous holding of more than one benefice; the philosophic 
theory that many reals exist. 
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Presuppositions (GS) 	 The most basic underlying assumptions of belief systems concerning 
the nature of reality as it applies to any specific set of ideas. 

Relativism (DP)	 In terms of value, to maintain that there are no universal standards 
of good and evil, right and wrong. In terms of fact, to maintain 
that there is no such thing as objective knowledge of realities 
independent of the known.

Riches (GS)	 Perishable assets (tangible); something we have and can be gained 
with or without ethics or morals (examples: real estate, gold, 
employees, livestock, etc.).

Sovereignty (MW)	 Predominant power; supremacy; supreme power in a state; the
possession of supreme or uncontrollable power.

Strategic Thinking (GS)	 The practice of thinking and praying through the consequences 
of what we are thinking, saying, doing, and building in all aspects 
of our lives relative to what God wants to achieve for Himself, 
others, and ourselves. 

Subjective (BA)	 Used to denote what exists only in consciousness but is not true 
of objects beyond consciousness (see empiricism).

Syncretism (NT)	 The merging and synthesis into a unity of different religions, 
together with their beliefs and practices.

Teleology (MW) 	 The study of the evidences of design in nature; the fact or character 
attributed to nature or natural processes of being directed toward 
an end or shaped by a purpose.

Theism (NT)	 The belief that the ultimate ground of all things is a single, supreme 
reality which is the source of everything other than itself but does 
not depend on them for its existence. This reality is complete, 
perfect, and personal, and consequently of unqualified worship. 
Orthodox Christianity is thus, theistic.

Universe (MW)	 The general system of things; all created things viewed as con- 
stituting one system or whole; the whole creation.

Wealth (GS)	 Imperishable assets (intangible); something we can embody that 
passes through death (continues into eternity); primarily achieved 
through the skills, spiritual knowledge, and character developed 
in obeying God’s methods of resource management (examples: 
righteousness, reputation, wisdom, discernment, heritage, etc.).

Worldview (GS)	 A set of presuppositions (assumptions which may be true, partially 
true, or false) which we hold (consciously or subconsciously; con-
sistently or inconsistently) about the basic makeup of our world.
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