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 The resource I evaluated was Healthline on Pneumonia. The website overall is very easy to use. The home page has a big search box that’s easy to find information. You can search certain diseases, symptoms, drugs, and treatment. There is also a tab on the top that allows you to select a disease that is listed from A-Z. When searching pneumonia in the search box the results come up as a tab under everything. This everything tab you can search through articles, blogs, videos, news, and interactive tools. On the left side of the page it list related symptoms, treatments, and drugs used. In the middle of the page it list different articles and videos labeled anything from “What is Pneumonia” to “Treatments of Pneumonia”.
D. McGonigle in 2002 suggested a five-step plan to evaluate websites. The five steps include authority, timeliness and continuity, purpose, accuracy and objectivity, and structure and access. “It is important to encourage patients to focus their internet searching endeavors to well-known and reputable sites” (Zerwekh pg 527). Teaching patients to use internet search to specific domain sites can help limit the internet search. By using advance search you can use the domain to look up .gov or .edu that comes from respectable government agency or institution (Zerwekh pg 527).   
Step 1: Authority
-Each article, blog, or video is published by different authors.
- With each article, blog, or video the author is listed with his or her credentials.
- With some articles you can click on the authors name and read about their credentials.
- Some videos do not have an author listed.
- The site is copyright protected sense 2005 ("Healthline,").
- The site is run by Healthline Networks, Inc.
 
Step 2: Timeliness and continuity
- The site was created in 2005 ("Healthline,").
- Each article, blog, or video was published in different years ranging from 2005-2013 ("Healthline,").
- Each article has the date it was published and if it was revised within the years.
-All the links seem up to date and are functional.
 
Step 3: Purpose
- The target audience is anyone in the public looking medical information.
- The purpose of this website is to inform the public about health.
- This website does not clearly state what their goals, aims, or objections are. They can be found in the fine print within the website, but are hard to find.
 
Step 4: Content: Accuracy and Objectivity
- The information provided meets the purpose.
- The website is accountable for accuracy because a team of medical informatics specialists manages the website ("Healthline,").
- The cited sources are verifiable because the job of the medical informatics specialists is to make sure all the information provided is accurate.
- The site provides related content on the topical needs.
- Overall the site is not biased and provides a lot of useful information.
- The website does contain advertisements and allows you to contact them to put advertisement on the site.
 
Step 5: Structure and Access
- The site is very quick and loads everything without a problem. The videos are even really fast when loading.
- The media, graphics and the art are used to serve a purpose of information.  There are some good advertisements like medication and some not so useful advertisements like turbo tax.
- The website overall is very well developed and creative.
- The navigation through the site is intuitive.
- I do believe this website is a secured site.
 
The good: Overall this website provides good information from professionals.
The bad: In small fine print at the bottom of the website page it states “Healthline is for informational purposes and should not be considered medical advice, diagnosis or treatment recommendations” ("Healthline,"). The website also talks about talking to your family doctor about concerns or questions you have about your health.
The Ugly: This site is use at your own risk. “Healthline assumes no liability for or relating to the delay, failure, interruption, or corruption of any data or other information transmitted in connection with use of the Healthline Site” ("Healthline,"). Also so advertisements do not relate to health such as turbo tax. People are using this site for searching health information not how to file taxes.
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