Chapter 23
Caitlin Morris 

Please search for your assigned word using your assigned resource.  You are not required to respond to any posts this week.  Please use box 23-5 on page 528 in your Nursing Today 7th ed textbook to evaluate your website.  Also, include “the good, the bad, and the ugly” for your assigned resource.  Points will be awarded as follows.

The grading rubric is as follows:

5 points for completing the assignment and posting it to the discussion board by Friday March 29 at 0800. 

Assignment = State your resource you are evaluating, Evaluate your assigned website using Box 23-5, and clearly state “the good, the bad, and the ugly” about your website.
 5 points for using  a minimum of 200 words or more.

 5 points for Professionalism = Uses correct grammar and punctuation.  Is respectful of others in posting.

                This assignment is worth a total of 15 points.

 Your group’s word is cancer.
Kristin will use google (www.google.com) to research the word.

Teresa will use Wikipedia (www.wikipedia.com) to research the word.

Sheri  will use Medline Plus (www.medlineplus.gov) to research the word.

Caitlin will use the Mayo Clinic (www.mayoclinic.com) website to research the word.

John will use Up To Date (www.uptodate.com) to research the word.

Angie P.  will use PubMed (www.pubmed.com) to research the word.

Wendy will use the CDC (www.cdc.gov) to research the word.

Lara will use Healthline (www.healthline.com) to research the word.

The Mayo Clinic’s website offers a lot of information about cancer.  Viewers can learn about the basics of many cancer types, explore treatment options, see if clinical research trials are available for their particular diagnosis, or read other patients’ story about their cancer experience. People can also schedule appointments with a cancer specialist to further discuss their concerns or prognosis. Other interesting things include connections to cancer support groups and a “living with cancer” blog. 

Authority
Since the website is so large, authors vary by what specific resource individuals look at. For some features like the “living with cancer” blog, a specific author (Sheryl M. Ness) and her credentials (Registered Nurses) are listed. Other more general resources like the definition of a brain tumor are just listed as written by Mayo Clinic Staff. From the available information, the people writing the Mayo Clinic’s articles appear to have health care education whether as a doctor or a nurse.  This means that the authors have some expertise about their topic.  Readers may not be able to find the personnel emails or phone numbers of authors, but they can leave comments on some of the articles and are encouraged to contact the Mayo Clinic for more information. The Mayo Clinic Hospital system sponsors the website.  This could be good and bad. On one hand, a hospital system seems well qualified to comment on medical issues. On the other, the website’s sponsors have some financial motive in convincing people to seek medical services.  Thus, the information on the website might be biased.  This site has been copyright protected from 1998-2013.
Timeliness and Continuity
The creation dates of the site’s materials vary. The above discussed blog first appeared in 2010.  The site published its current discussion of skin cancer on June 6th, 2012.  Other materials have different dates, but the website is fairly good about making the publication date clear. The website was first copyrighted around 1998 so I assume it first became active around then. Most of the material seems to have been updated within the last year or two. All the links are functional.  I did not see any discussion of when data was gathered. Some sections, like the descriptions of cancer research trials do provide more of this information, but the general pages do not describe when data gathering took place.  I did not see any version or edition listed. Most of the resources had publication dates rather than edition numbers.  
Purpose
Different parts of the site have different targeted audiences. For example, health care professionals have a tab for more in depth cancer information while patients have another. Healthcare professionals can use their tab to refer patients.  Different parts of the website have different purposes.  I think overall the website is trying to provide education to the public but it also wants to encourage people to come to the Mayo Clinic for treatment. These goals are not clearly stated, but are fairly evident with a little research through the site.  For example, the Clinic advertised its medical services throughout the site and provides links where people can sign up for appointments. 
Content: Accuracy and Objectivity
There is bountiful information on the site.  The information meets the above described purpose.  The Mayo Clinic is responsible for the website’s accuracy. The Mayo Clinic has a financial motive for appearing authoritative and keeping information up to date.  The smarter the Clinic looks, the more likely people will come to it as patients. The website does not cite a lot of sources outside of itself. This could lead to credibility issues. However, the lack of sources could also be because the website is a place for general information not scholarly debate. The links are very accurate and complete. Concern about possible biased are discussed above. The website only contains advertisement for Mayo Clinic Services. 
Structure and Access
The website loads quickly. All the graphics are appealing but professional. They serve to draw in the general audience.  The website offers a lot of potential for interactivity.  The audience can comment on articles or even schedule an appointment to talk with experts. Icons are used and redirect people to places like the Mayo Clinic’s Facebook page. The website is not secured. 
