Name:

CASE

Purpose

Marketing activities often influence the pricing of consumer goods. Companies have to balance widespread
distribution and promotions with the value and need of the product. Marketers use the four P’s of
marketing, product, price, place, and promotion, in determining marketing strategy. Developing the proper
mix of these strategies is often referred to as the marketing mix.

By promoting similar products differently through price and placement, a producer can achieve positive
results. Using different strategies, products can reach differing target markets and gain appeal across a
broader demographic range. One such strategy is branding. Branding is a name, term, design, or symbol
that identifies a business or product. Brands help build relationships with customers and imply quality and
reliability. How does product branding influence perceptions?

Materials
Per pair of students: Per student:
e Sample One e Pencil
e Sample Two e Agriscience Notebook

e Computer with Internet access

e Assorted magazines and newspapers
with advertisements

Procedure

You will be working with a partner to compare two similar products that are marketed differently. Compare
the items provided by your teacher in each of the categories listed in Activity 9.3.1 Student Worksheet and
answer the analysis questions that follow.

Conclusion
1. How do consumers benefit from comparable products marketed differently?

2. When does marketing benefit an animal producer?

3. How does product branding influence marketing?
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9.3.1 Student Worksheet

Directions: Compare the two samples provided by your teacher. You may use newspapers and company
websites as additional resources. After you have finished comparing the samples, complete the analysis
guestions.

| Sample One | Sample Two

PRODUCT

Brand Name

Features

Quality

Appearance

Functionality

Packaging

Services

Warranty
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Sample One Sample Two

PRICE

Cost/unit

Strategy Used

PLACE

Distribution
Channel

Market
Coverage

PROMOTION

Advertising
Methods

Public
Relations

Analysis Questions

1. What features do the two products have in common?

2. How does the more expensive product compete in the marketplace?

3. Are the products sold directly or through a reseller? How might that affect the marketing strategy?

4. What promotion efforts are most effective for each product?

5. How do manufacturers use branding to gain an advantage in the marketplace?
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