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COURSE INFORMATION
Semester and Year: Spring 2020
Course Start and End Dates: January 13 – April 25

INSTRUCTOR INFORMATION
Instructor: Mrs. Katia Mayumi Kushano 
E-mail: katia.kushano@beulah.edu 

COURSE SCHEDULE AND LOCATION
	Course Name
	Dates
	Location 

	Fundamentals of Marketing
	January 13, 2020 – April 25, 2020
	Online 



 
COURSE DESCRIPTION 
Concepts and theories relevant to the study and practice of marketing are introduced. Topics include the changing global marketplace, marketing processes and planning, the use of market research, an understanding of consumers and customers, decision-making and the marketing mix, market segmentation, positioning, and product differentiation. This introductory subject prepares students for further study across the broad spectrum of product, service, consumer, business-to-business, industrial, global, and social marketing.  
 
COURSE OBJECTIVES 
MKT 340 is the core marketing course for undergraduate students. The essential goals of the course are: 
· To understand the basic concepts of marketing 
· To develop knowledge and analytical skills required to design marketing plans 
· To work effectively in groups 
· To enhance written and oral communication skills 
 

REQUIRED TEXTBOOK
Kerin, R., Hartley, S. Rudelius, W., & Steffes, E. (2012). Marketing: The core (7th ed.). New York: McGraw-Hill/Irwin.
COURSE REQUIRMENTS AND GRADING CRITERIA

Discussion Board Participation .............................….  450 points (15 posts. 30 points each)
Short Paper…………………………………………... 100 points 
PowerPoint Presentation- Market Plan  ………………200 points
Research Paper…………………………….…………..250 points
TOTAL………………………………………..……   1,000 points


COURSE SCHEDULE AND TOPIC OUTLINE
This course schedule is subject to modification but not without prior notice: 
	
Week 
 
	 
Topics 
	 
Discussion Board Questions  

	1 
	Chapter 1 
Introduction to Course/ Marketing 
	 Discussion Board #1 
Define marketing and identify the two primary goals of marketing.


	2 
 
	Chapters 1 and 2
Company and Marketing Strategy 
	Discussion Board #2 
What are the components of the implementation phase of the strategic marketing process? 

	3 
 
	Chapters 2 and 3 
The Marketing & Organizational 
Strategies 
Marketing Environment, Ethic, CSR 


	Discussion Board #3
What are some of the factors that influence ethical and unethical marketing decisions? Additionally, what is the importance of social responsibility? 


	4 
	Chapters 4 and 5
Consumer Behavior Business Buyer 


	
	Discussion Board # 4
Explain the purchase decision process by providing the class with examples. 


	5 
	
Chapter 6 
Understanding Global Consumers and Markets  

	
	Discussion Board #5
What is global marketing strategy? Is it important to adapt marketing activities when cultures differ? 

	6 
	Chapter 7
Marketing Research 
Short Paper is due  on February 23rd by midnight (submit it in the Course Dropbox).

	
	Discussion Board #6
Identify and briefly explain  the five-step marketing research approach.


	7 
	 Chapter 8 
Market Segmentation, Targeting, and Positioning 

	 
	Discussion Board #7
Explain three ways to segment consumer markets. 

	8 
	Chapter 9
New Product Service
Managing Products, Services, and Brands 
PowerPoint Presentation is due on March 8th by midnight (submit it in the Course Dropbox).


	
	Discussion Board #8

Describe the factors contributing to the success or failure of a new product or service. 


	9 
	Chapters 10 and 11 
Managing Products, Services, and Brands 
Pricing Product & Services 

	
	Discussion Board #9
Explain what brand personality is and cite a company that uses that strategy. 


	10 
	Chapter 12 
Channel Strategy 

	
	Discussion Board #10
What is marketing channel of distribution? What is the role of intermediaries? 


	11 
	Chapters 13 and 14 
Retailing and Wholesaling 
Marketing Communication & Direct Marketing 

	Discussion Board #11
What is promotional mix? Cite a large company that utilizes that combination. 

	12 
	Chapter 15 
Promotion Strategy  

	Discussion Board #12
What is the purpose of an institutional advertisement? Provide the class with examples. 


	
	Spring Break 
	Spring Break 

	13
	Chapter 16
Social Media
	Discussion Board #13 
Does your current organization utilize social networks as marketing strategies? Which one (s)? How effective are they? 


	14
	Chapters 17 and 18 
Personal Selling and Sales Management


	Discussion Board #14
Have you ever been in a sales position? What is the importance of relationship selling? 



	15
	FINAL EXAM (Research paper is due on April 30th . Submit it in the Course Dropbox).

	 Discussion Board #15 
Which organization have you chosen to write about? What are the main marketing strategies that the organization utilizes? 
 





ASSIGNMENTS
The assignments and assessment activities listed in this course have been designed to give you an opportunity to demonstrate successful accomplishment of the learning outcomes. I will grade your assignments using the following tools in Microsoft Word to edit and provide helpful feedback for each assignment: Insert Comments, Text Color Change, and Text Highlighting. You will provide evidence of your learning by paying careful attention to these comments and adjusting for subsequent assignments. 

Discussion Board Participation

Discussion Board participation is an important expectation of this course. Students are expected to offer comments, questions and replies to the discussion question that has been posted each week. Students are expected to actively participate in each discussion each week throughout the course. The faculty role is an observer and facilitator. I will be reading all messages and I will participate in the discussion as appropriate. Students may work ahead on the discussion boards but posting on past week’s boards will not allow for stimulating discussions with your classmates.  
 
Each discussion board interaction will require an initial post by the student in response to the question or topic completed no later than midnight Wednesday (worth 20 points). In addition to the initial post, students must respond to the post of two students each week (no later than midnight Saturday- worth 10 points). The 2 responses must be posted no later than Saturday at 11:59pm of the assigned week. Treat your discussion post as you would any other assigned paper. Remember your audience, your posts will be read by your classmates and your instructor. Posts should be scholarly and professional using the APA format. Students should cite at least one source within the discussion post.  

Short Paper- Understanding Global Consumers and Markets  

After reading chapter 6, write a three-page paper considering the importance of understanding global consumers and markets. Please use proper APA format for citations and references.

PowerPoint Presentation- Marketing Plan 
The presentation will consist of a study on consumer purchase decision process, target market, consumer behavior, and marketing strategies. Create a professional PowerPoint presentation introducing a consumer analysis for your good, service, or idea. Identify the problem, the primary target market, and your initial marketing strategies. You must write 20 slides utilizing visuals/graphs, text, and creativity. (Do not use photos.) Please include title page, introduction, conclusion and bibliography.                   



Final Paper 
Choose a major organization and write a 5-page (minimum) paper (page count does not include the title page and bibliography) discussing different aspects of Marketing (strategies, segmentation, marketing research, positioning, etc.). Supply at least five scholarly references. 
The paper is to be written in the latest edition of the APA Manual for writing (currently 7th ed.)
GRADING CRITERIA
The following is the grading scale which will be used to assign a grade for this course. 

	Grade 
	Standard             
	Scale                
	Quality Points

	A+                 
	Excellent                    
	98-100    
	4.0 grade points

	A
	Excellent
	94-97
	3.7 grade points

	A - 
	Excellent
	90-93
	3.5 grade points

	B+
	Good
	88-89
	3.3 

	B
	Good
	84-87
	3.1

	B -
	Good
	80-83
	2.9

	C+
	Average
	78-79
	2.7

	C
	Average
	74-77
	2.5

	C -
	Average
	70-73
	2.3 

	D+
	Passing
	68-69
	2.1

	D
	Passing
	64-67
	1.9

	D-
	Passing
	60-63
	1.7

	F
	Failure
	60 or below
	0 grade points

	P
	Passing
	0
	0 not counted

	W
	Withdrawal 
	0
	0 not counted

	WP
	Withdraw passing
	0
	Count as hours attempted

	WF
	Withdraw failing
	0
	Count against GPA and count as hours attempted.



UNIVERSITY POLICIES

GRADE DISPUTE 
Students disputing a grade must bring it to instructor’s attention within one week after grade is received or 30 days after receiving final grade report. After the expiration of these timeframes, the grade will not be reconsidered.  
 

ATTENDANCE POLICY 
To be eligible to receive credit for any course in which the student is enrolled, he/she must attend at least eighty percent (80%) of the total number of class meetings. Absences caused by prolonged illness may be exempt from this rule by a written request to the Professor and approved by the Department Chair.   
 

FINANCIAL AID INFORMATION 
Students who receive financial aid and withdraw from the University during the semester may owe large amounts of money to the U.S. Department of Education and Beulah Heights University. These debts will need to be satisfied before students will be allowed to continue their education. Before making a decision to withdraw, students are encouraged to go the financial aid office to determine the financial consequences of withdrawing from school. 
 

LATE WORK/MAKE-UP POLICY 
The professor is to receive all assignments by the due date as outlined on the schedule. However, if the student is unable to attend class on the date an assignment is due, the student must email, fax, or deliver the assignment prior to class time.  In the event an exam is missed, the student will have until the day before the next class session to make up the exam. All late work is subject to grade reduction. 
 
MISSED LECTURES/MATERIAL 
The student is responsible for obtaining missed material when absent from class. The instructor recommends that each student choose a study partner, and exchange names and phone numbers. This partner should be contacted prior to class time and contacted after class to receive notes, handouts and assignments. 
 
ACADEMIC HONESTY STATEMENT 
As members of an academic community that places a high value on truth and the pursuit of knowledge, Beulah Heights University students are expected to be honest in every phase of their academic life, and present as their own work only that which is genuinely theirs.  Students are expected to complete this course with integrity. The student’s work must be a reflection of his/her own scholarship. Where secondary sources are required, the student is expected to use the proper citation of the material in accordance with the specified style writing guide of this course. If the student fails to comply, the instructor will have no option but to consider the student is cheating and/or plagiarizing. This will result in a failing grade and the possibility of further disciplinary action from the University. Plagiarism is defined as the use of the intellectual property of another without proper citation, giving the impression that it is the student’s work. 
 
LIBRARY SERVICES STATEMENT 
University Library Services provides instruction, information, resources, and services needed by students pursuing their education and seeking an understanding of themselves, their world, and their Creator. The Barth Memorial Library faculty and support staff offers direct personal assistance to all students, whether on the University Campus, at Extension Centers or the Center for Online Learning. Library acquisitions are carefully selected to support the curriculum and to provide information resources in a variety of formats.  
 
There is an online library tutorial for students to learn about searching the library catalog, researching a paper topic, or using Galileo. Students who are returning to school after an extended period find this particularly helpful. There is also information on finding and 
 
evaluating websites and identifying and citing resources for your academic work. Circulating materials (books, reprints from print journals) are checked out for fourteen days. You can also request direct assistance from a librarian by calling the University Campus. The library staff is dedicated to supporting all faculty and students, whether on campus or online.  
 
AMERICANS WITH DISABILITIES ACT (ADA) 
The Americans with Disabilities Act of 1990, as amended, and its implementing regulations provide that no qualified individual with a disability shall, on the basis of the disability, be excluded from participation in or be denied the benefits of the services, programs, or activities of a public entity. The Act and regulations also require an entity to “make reasonable modifications in policies, practices, or procedures when the modifications are necessary to avoid discrimination on the basis of disability, unless the public entity can demonstrate that making the modifications would fundamentally alter the nature of the service, program, or activity.” If you are an individual with a disability who may require assistance or accommodation in order to participate in or receive the benefit of a service, program, or activity, or if you desire more information, you may contact the Office of Student Life and Enrollment Management. 
 
Beulah Heights University Core Values
Biblical Inerrancy 
We seek to bring every aspect of personal and corporate life under the functional authority of the inerrant Word of God by obeying its commands, applying its principles, and refraining from dogmatism where the Bible is silent. We are prepared to stand on Biblical inerrancy against the opposing tide of compromising norms and peer pressure.  

Integrity 
We seek to live, teach and promote a life of Godly choices in the face of temptation, and consistent growth toward Christ-like attitudes and behavior with the context of responsible church membership and involvement. We affirm the necessity of yielding to the Lordship of Jesus Christ as the unconditional Lord of Life, with trust and obedience as essential prerequisites for the enablement of the Holy Spirit to live a Christ-like life. 

Global Missions 
We are committed to implementing Christ's mandate to fulfill the great commission by stimulating and training Christians for evangelistic church planting, and support ministries through global evangelization.  
 
Dedicated Servanthood 
We are dedicated to train Christian leaders who practice a pattern of life which reflects the conviction that both individual and corporate prayer is essential in pursuit of God's purpose for holy living and fruitful ministry. We seek to cultivate an understanding of and commitment to worship and giving as a vital and appropriate response of the believer to God, as evidenced by regular and consistent practice in private and corporate life. We seek to be a community 
marked by joyful reliance upon God for material provision, victory over sin, growth in Christlikeness and fruitful servanthood.  
 

Diversity 
We are committed to embracing and empowering multi-ethnic and multi-cultural Christian communities without regard to socio-economic status for purposes of fellowship, encouragement, edification and ministry. 
 


Beulah Heights University 892 Berne Street SE Atlanta, GA 30316 
404-627-2681 
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