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Introduction 
	This researcher will conduct a study utilizing the narrative research approach.  Christopher (2016) says, “In narrative research, researchers capture the testimony of their participants on a myriad of topics, e.g., how they feel about teaching or how they feel their ethnic background influences the way that they analyze concepts” (p. 108).  Narrative inquiry is also the experiences and stories of individuals (Creswell & Poth, 2018, p. 67).   	Comment by Julian G. Ivey: This could all be one paragraph
	Comment by Julian G. Ivey: Is this a direct quote? If so it needs to be in quotation marks. If it is not then the reference to the page number is not necessary. 
	The basis of narrative inquiry is looking at the human experience.  It can also look at the phenomenon studied, such as an illness.  This research focuses on one or two individuals.  There are different types of narrative studies.  Creswell and Poth (2018) list them as biographical studies, autoethnographies, life history, and oral history (pp. 70-71).  
	This researcher will be studying millennials and the impact they may have in today’s workplace, with the other generations.  The millennials are the generation of persons born between 1980 and 2000, and who are ages 23 through 35 years old (DeVaney, 2015, p. 11).  The baby boomers are retiring rapidly, and the thought is that this will be the generation who will take their place.  They are the generation known for their knowledge and interest in technology.  Some are currently in the workplace and bring a different perspective into the work environment.  Through the narrative approach, this study will look at the life experiences and stories of millennials. 	Comment by Julian G. Ivey: Since we have had a conversation I know exactly what you mean here but the way it is worded skews the meaning. 
Qualitative Research Approach
	The qualitative research approach is appropriate for this study.  Creswell and Poth (2018) agree that this is the approach to use when studying a group like the millennials (p. 45).  This approach allows the researcher what is needed to understand a group and to hear their stories and experiences.  	Comment by Julian G. Ivey: How so? You start explaining but it is cut short. 
Selection of participants
This researcher would select participants who were members of the millennial generation.  In a study conducted by Ball (2015) a selection was made of a total of eight women, all who were members of the millennial generation.  The women were selected based on the following criteria: “Shared sociocultural backgrounds, educational experiences, current status as employed professional Millennial women, and familiarity with the researcher” (p. 75).  Creswell (as cited in Ball, 2015) also noted that “smaller samples in qualitative interviewing is appropriate due to the use of purposive sampling” (p. 75).  Participants from other generations are also to be selected and interviewed.  The information from these individuals will be essential to document the differences in backgrounds and experiences.  These interviews are to be held separate from the interviews or focus groups with the participants of other generations.	Comment by Julian G. Ivey: All of this is good information because I gain an understanding of the sources you used to guide your participant selection but is missing is that based on the research approach I still have not understood how you the researcher will choose the participants. What criteria do you have? How many participants do you plan to use? How is this supported by the practices expected for the narrative approach. 
Data collection
This researcher will be conducting focus groups and interviews with individuals identified as millennials.  Rissanen and Luoma-Aho (2016) utilized this approach in their study as they interviewed millennials in groups.  Lunt and Livinstone (as cited in Rissanen & Luoma-Aho, 2016) note that the use of focus groups is helpful when studying, “meanings and ways of understanding” (p. 506).  The focus group is also seen as a suitable method for “studying consumers motives and attitudes” by having more individuals present (Lunt & Livinstone, as cited in Rissanen & Luoma-Aho, 2016, p. 506).	Comment by Julian G. Ivey: Perfect!	Comment by Julian G. Ivey: Great this is an excellent way to provide support for your data collection method. 	Comment by Julian G. Ivey: 
Asking questions through a series of interviews is another means of collecting the data.  Counted (2016) noted that asking open-ended questions would yield valuable information relating to the individuals (p. 273).  A series of questions relating to them personally were used such as, “What are the things that influence you as a person and why? ‘What adjectives define you as a person and narrate an experience that happened to you in relation to the adjective(s)?’” (Counted, 2016, p. 273).  
	One data collection approach asked questions based on the “Dervin’s Sense-Making Methodology” (Foreman-Wernet, Dervin & Funk, 2014, p. 104).  This methodology always uses the same core series of queries relating to each informant’s encounter.  The questions include:	Comment by Julian G. Ivey: The only thing missing is a closing sentence about how this could benefit your study. 
(1) What conclusions, thoughts, insights did you come to? (2) What emotions, feelings did you have? (3) What confusions, questions did you experience? (4) How did this relate to your past experience? (5) Did this help? (6) Did it hinder? (7) Did it relate to your sense of self in any way? (8) Did it relate to how you see power or constraining structures as operating in your life, community, family, society? (Foreman-Wernet, Dervin & Funk, 2014, p. 105) 
Context
This researcher will transcribe the interviews to determine if any themes arise.  Also, this researcher will note the variables of the participants.  Joshi, Dencker, Franz, and Martocchio (as cited in Lyons & Kurons, 2014) state, “To fully examine the intricacies of generational differences, we must examine the moderating effects of organizational variables …” (p. S152).  The variables include, “industry, organization size, along with gender, ethnicity, socio-economic status, sexual orientation, family status and tenure” (Joshi et al., as cited in Lyons & Kurons, 2014, p. S152).
Reporting and Validation
Collaborating 
	The researcher in transcribing the interviews will note the many events told in chronological order.  The stories from the participants will be reviewed and restoryed to verify the accuracy of the information.  This study is concentrating on the different generational groups and the stories and experiences they have experienced in the work environment.  Gilleard (as cited in Lyons & Kurons, 2014) noted, the two perspectives in which one may view millennials; “the social forces perspective, which views generations as inter-related and multi-dimensional social groups that take shape within the flow of history, and the cohort perspective, which views generations simply as collections of people born in a given time period” (p. S140).  The interviews of the millennials and members of other generation groups will allow each participant the opportunity to tell their story and share their experiences for the study. 
Presentation
The results of the study will be in written form.  The format will be one which begins 	Comment by Julian G. Ivey: I’m not sure I understand?
with an introduction.  The introduction will include the purpose of the study so that anyone accessing the study will be familiar with the what, when, where, and why’s of the study.  Lyons and Kurons (2014) began the findings of their study with a quote which described the study.  The quote from Zemke, Raines, and Filipczak (as cited in Lyons & Kurons, 2014) reads:  
There is a problem in the workplace…It is a problem of values, ambitions, views, mind-sets, demographics, and generations in conflict. The workplace you and we inhabit today is awash with the conflicting voices and views of the most age- and value-diverse workforce this country has known since our great-great-grandparents abandoned field and farm for factory and office. (p. S139)
The research procedures will follow the introduction, including a summary of the 
collection and analysis of the data.  Interview transcripts of the questions and answers, along with the dynamics of the interview sessions and focus groups will be a part of the report.  The conclusion will reflect the final findings of the study and future research recommendations.

Conclusion
	This researcher will conduct a study utilizing the narrative research approach.  The basis of narrative inquiry is looking at the human experience.  This researcher will be studying millennials and the impact they may have in today’s workplace, with the other generations.  The qualitative research approach is appropriate for this study.  This researcher would select participants who were members of not only the millennial generation but members of other generation groups.      
	Strengths of the narrative research approach include the ability to determine what is happening in the work environment through the use of interviews.  The interview questions to the different generation groups may reveal stories and experiences of the individuals that may not be known.  One major weakness that this researcher observed is the time that it will take to gather information from the participants and ensure that what was noted is what the participant was conveying.  This research approach will not be the approach used by this researcher for this study.
[bookmark: _GoBack]This was good Brenda. I really saw in the paper that you paid attention to the approach and how it would best suit your research needs. I felt you gave a good analysis of the method and its potential usefulness to your study. You earned 69 out of a possible 75 points. Please pay attention to my comments so you can improve your writing. As always if you have any questions please contact me. 
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