
Survey Results By Region

Northeast 89% 82% 43%

Midwest 75% 70% 40%

South 73% 56% 52%

West 85% 89% 65%

Use  Social 
Networking

Use Online 
Content

Have Purchased 
Our Products

Use  Social Networking Use Online Content Have Purchased Our Products

Survey Results By Region 

Northeast Midwest South West



Use  Social Networking Use Online Content Have Purchased Our Products

Survey Results By Region 

Northeast Midwest South West


	Sheet1

